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Panasonic Olympic Marketing
Case Study Book

g Why not take advantage of
the Olympic Games assets
for your sales campaign?

\\

This book contains a lot of model cases of the Olympic campaign from all over the world, intending to take in use
the Olympic Games assets for your sales campaigns.

It gives you some tips for your sales tools and campaigns.

We, Worldwide Olympic Marketing Office, hope this book helps your sales promotional activities.

[} q q

Contents: Case study of the past Olympic Campaigns
Good examples of the Olympic campaigns from all over the world, including some comments
from the person in charge and some reactions.

Model cases
Model cases are assembled from I0C approval submissions. These are categorized 11 sections.

Activities of the other TOP sponsors
Photos of the other TOP sponsors activities at London 2012 Olympic Games.

“Incorrect Usage for
Olympic Marketing
Activation” is available

in DVD.

Official Worldwide Olympic Partner \—j
0% Panasonic
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Case study of the past Olympic Campaigns

Good examples of the Olympic campaigns from all over the world,
including some comments from the person in charge and some reactions.



Case Study 001

1. Campaign Duration: 2012/5/15~2012/9/15

2. Campaign Region and Place :
movie and visual are used at worldwide. (TV,WEB,OOH)
in London
% Heathrow airport: Terminal 3,5 External, Internal

(9 signboards) =
% Waterloo station: (18 signboards)
% Taxi:750 taxi (Central London)

% Bas:100 bus (Central London)

3. Campaign Objectives:
This is the main visual created by HQ.
Key word for This visual is;

Official Worldwide Olympic Partner

OQ9 Panasonic

"Panasonic equipment links everyone the best stage" =
OOH 41 countries Sharing the Passion

4. Campaign Reaction:

By using PUK's contract player Louise Hazel who is popularin
UK, and also Panasonic Brazil's contract player Neymar Junior
who is popular in the world.

The signboards in London and the visual used in the other part
of the world helped to enhance the Panasonic's brand image.

TV Commercial
More than 120countries



Panasonic Olympic Marketing

Case Study 002 Case Study Book

AUPZ4 Share the Passion FLAG TAGS - social media campaign
v m Worldwide / Great Britain ,

1. Campaign Duration
SHARE YOUR PASSION FOR ) the London 2012 Olympic and Paralympic Games
LONDON 2012 WITH FLAG TAGS 75X ‘ ,
SO US ON FACEBOOK % . ] 2. Campaign Region and Place

' Y 5 Worldwide from Panasonic UK

SHARING s PASSION Days to go
FLAG : 3. Campaign Overview

TAGS ’ Designed for Facebook and mobile, Flag Tags allows users to celebrate
the London 2012 Olympic and Paralympic Games by using the age old
tradition of face painting. By simply taking their picture, applying the
virtual face paint design of the chosen national flag, and sharing the image
with friends and family. Panasonic will then ‘Share The Passion’ through

FLAG SHARING THE PASSION / ‘ strategic digital media channels and event installations so people around

\

TAGS w°;2?]“;'°e the world can commemorate the greatest Games on earth!

4.Key Achievement

Total 116,000 Flag tags created.
Facebook 63,000 / mobile 56,000

PUK Facebook account increased from 38,000 fans to

110,000 fans.

PR Coverage over 330 articles
( reaching 292 million potential readers ).

Twitter reach over 6.7 million




Case Study 003

AUP=4 Media Invite - Panasonic Media Event
VA m Great Britain

|

GET CLOSER TO Panasonic X%
LONDON 2012 g

As Dfficial Worldwide Olympic Partner in the Audio Visual Category,
Panasonic would like to invite you to share the exciting technical delivery
information which details the vast amounts of Panasonic AV equipment
installed at Olympic Venues across the country and how this will be used
to broadcast the London 2012 Olympic Games.

HEAR HOW PANASONIC IS BRINGING THE LONDON 2012 OLYMPIC GAMES TO
MILLIONS OF PEOPLE ACROSS THEWORLD!

The Hospital Club, 24 Endell Street,

AGReSS: | ) don, WCZH M

Date: Thursday 31st May 2012

Time: 18.00 (presentation to begin at 18.15)

GREAT PRIZES TO BE WON!

+ Win a pair of VIP Olympic Tickets to London 2012
» Win a Panasonic Smart Viera, Official TV of London 2012

Join us after the presentation for the launch party of Panasonic’s exciting 0lympic
Games App with a special appearance from world famous magician Dynamo

PLEASE RSVP TO
l jennifer.norrisfeu.panasonic.com

1. Campaign Duration 315t May 2012

2. Campaign Region and Place
The Hospital Club, Covent Garden, London

3. Main Target
Technology press and online/lifestyle press/bloggers

4. Campaign Objective

To announce the technical delivery details of London 2012
to technology press and launch Flag Tags to
online press/bloggers.

5. Spectators reactions
Very positive comments from press, impressed with technical
delivery figures and engaged with Flag Tags.

6. Campaign effect

35 technology press and 30 lifestyle/online press came to evant.
Helped to launch Flag Tags and also create stories for press
about technical delivery.



Case Study 004

Panasonic Caravan Tour 'Raise the Bar'
Canada / USA ,

1. Campaign Duration iceapots) [ Toromto | [ow sorsey
MO America = Square One  PAN HQ
5/16-19 59-12 4/18-19
2012/4/11 - 2012/5/25 Seattle Vancouver A5 I LALBG ) |Angzs
Alderwood  Metropolis Fayetteville Chicago Wash DC NYC
52-8 4/25-28 ‘Walmart Union Station Union Station  GCT
Att: 3,868 Att: 4044 5/30-31 5/22-25 4/30-5/4 4/23-27
3 Att: 2,145 Att 2,309 Att: 4,705 Att 3,132
H H San Fi
2. Campaign Region and Place &, 2 Boston
41821 '~ L 3 % dr:xﬁr;nal
. Alt: 3795 { \ - i 7
fifteen markets across 5 a ; i
The Grove ] R 4 T Mall of GA
41115 | ¥
the US and Canada % ) 3 savr
Houston A | i
Woodlands ¥ \ Av;:;:"a
51013 \ 517-20
Alt 4475 ' Al 4 846

3. Campaign Overview

As a technology leader and official worldwide partner of the London 2012
Olympic Games, in preparation for this year’s Panasonic Vertical Launch,
we established a rallying cry to impact and inspire our consumers.

We invited them to understand that Panasonic never stops everything it
can to RAISE THE BAR.

LONDON 2012 OLYMPIC GAMES
TRIP SWEEPSTAKES s,

Activating in fifteen markets across the US and Canada, the Raise the Bar
Tour was born to educate and inspire consumers about Panasonic and its
wide line of 2012 products.

4.Consumer Traffic

' Panasonic

60000

HEm =

55000
50000

2012
45000 Target

Event with Olympic athletes

)

400001

350001

30000
Consumer Traffic
+» Exceeded 2012 Attendance Target by 15%
+ Surpassed 2011 Average Daily Traffic Figures (942 vs 877)




Case Study 005

E Campaign with Carl Lewis

Asia Malaysia

' t.SHARING ﬁ 1. Campaign Duration
THE PASSION == 2012/7/27 - 2012/8/13

Panasonic AV Equipment.
Be a Real Part of the Olympics.

2. Campaign Region and Place
All over Malaysia

3. Main Target
Primary :Government and Businesses.
Secondary: Consumers and
other stakeholders

4. Campaign Objective

To position Panasonic as the only end-to-end
——— s 3D and AV network solution provider with
O Panasonic Wi  Luvxg high level technology and knowledge.
Carl Lewis is the symbol of Olympic legend as
endorser and shows how much progress
AV technology was developed compared to his
playing days.

Offical Wordwide W Equipment Parter

OQ9Panasonic




Case Study 006

Outside Advertisement
Asia Mongolia

1. Campaign Duration
2012/07/27-2012/10/31

2. Campaign Region and Place
Ulan Bator City
- City Plaza at Downtown
- Along main street at Downtown and highway from
the airport

3. Campaign scale
Signage size is 150M.

4. Main Target
Visitors from foreign countries and resident from
neighborhood

5. Campaign Objective
To enhance the brand image and reliability by using
the Olympic image during the Olympic Games.

6. Spectators reactions
The graphic gives a neat impression and helps to
enhance the brand product image.




) Panasonic Olympic Marketing
Case Study 007 -1 Case Study Book

k‘ % Office decoration for PUK — employee engagement %
)

Great Britain

10



Case Study 007 -2

k‘ % Office decoration for PUK — employee engagement
VA m Great Britain

By displaying the world record of the
Olympic Games as the office decoration, -
it enhances the employees' engagement.

11



Panasonic Olympic Marketing
Case Study Book

Model cases

Model cases are assembled from I0C approval submissions.
These are categorized 11 sections.

Official Worldwide Olympic Partner

OR$ Panasonic
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Panasonic Olympic Marketing

Case Study Book

Model Cases

They are classified to 11 main categories and each main category is divided into some
sub-categories based on its application.

Movie Images
Sub category : for TV, for Event, for OOH(Billboard)

Graphic Advertisement
Sub category: Newspaper, Magazine, OOH,
Bus & Taxi

Tied-up Ads with media such as

magazines, newspapers and so on.

Sub category: Magazine. Newspaper, Brochure,
TV Program, Radio

Event Campaign within each country
Sub category: Event

Web Campaigns

Sub category: Top Page, Banner, Flash Banner,
Count Down Banner,
You Tube Channel, Blog, Campaign

Campaign Tools at the storefront
Sub category: POP, Corner. Window Display,
Catalogue, Flyer, DM

Give Away

Exhibition and Showroom examples
Sub category: Exhibition, Showroom

Special Products during Olympic Games.
Sub category: Mark on Product, Package, IPTV,
Premium

NOC cooperated Examples.
Sub category: NOC

Employee Engagement Examples for
promoting employee motivation.
Sub category: Office Deco, Intranet

Give Away goods to customers and

business partners

Sub category: Pin Badge, Strap, Key Chain, Pen,
Clear Holder, Paper Bag, Memo Pad,
Stationary, Watch, Cup, Others,
Wear, Towel & Others

N )\1 Detail data, such as movies, flash images, proposal documents, is in the attached CD.

%
b

14
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Panasonic Olympic Marketing
Case Study Book

for TV | P for Event | for OOH | 27
Newspaper | Magazine | 35 OOH | 45 Bus & Taxi | 52
Magazine | 55 Newspaper | 62 Brochure | 63 TV program | 69 Radio 75

Event I

77
Top Page | Banner | B':ﬁ,s,tr | col';:rt,:g‘r”" | Yc?,ua:l:,gf | Blog | Campaign
95 99 101 103 105 106 108
Window
POP |119 Corner |131 Display |135 Catalogue |138 Flyer |143 DM |151

Exhibition |155 Showroom |159

Mark on .

Product |165 Package |170 IP TV 74 Premium -

NOC 177
Office Deco Intranet |

|181 189
Pin Badge | Stra | Key Chain | Pen | Paper Ba | Memo Pad
8¢ |89 P 1o g 193 194 ClearHolder |, - Per®ae |96 197
Towel
Watch | Cu | Others Wear | |
-198 199 . 200 201 206 | &Others 510
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Model Cases

Official Worldwide Olympic Partner

OR$ Panasonic
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Pan10375.2 o |

HK Cable TV Olympic Pre-proper Game

Region/Country : Hong Kong Files: PANM10375_ 1.pdf/ PANM10375_ 2.xls/
PANM10375_ 3.jpg/ PANM10375_ 4.wmv

2 N '_ Ay .
, o ASEEETTISHLondon2012@lcable

" — e e

2NN
= 55 R

0 ——— s ——
& EMERI0:30 HAWES ( HD202 BEZRAEN
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PANM1050.1

Fyng 200g
3R

VTR story board with Olympic element

Region/Country : People's Republic of China Files : PANM1050_ 1.ppt

EWESVEWVGA LCD
8V Wids VOA Coler LCD Car Moniter

18



PANM10576.2 | Movie for TV

Panasonic 'Unite the sensation' Olympic CF

Region/Cou ntry - Worldwide Files: PANM10576_ 1.wmv/ PANM10576_ 2.wmv

»

Official Worldwide Olympic Partner

OQ9 Panasonic

19



PANM10761.1 “ for TV

TV Commercial

Region/Country . Malaysia Files: PANM10761_1.mpg/PANM10761_2.mpg

»

Official Worldwide AV Equipment Partner

OQ Panasonic

20



Panasonic Olympic Marketing
panvioss.l N Faee Study ook

a=m=  CM Lumix for KOREA
i

VaRCOUVEr 2010 Region/Country - Korea Files: PANM1948 1.ppt

IB.RQIQZP‘ 2RI RYAR PiYsR= D A

Xt IIILMH SUAG, TS Hol M22 Alio] MstE

DSLR2| AILHE 2 K50 LIEFICH
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PANM1806.1

Yancouwer X010

for Event

Inter BEE promotion video for JAPAN

Region/Country : Japan

pening (To Vancouver Beijing 60”
~ Visuals ~ ~ Scene Description ~ English Japanoase
1/Panasonic’s Official Worldwide
Otympic Partner logo
1/To Vancouver from Beijing. DALFBD/ 7~/ S,
2/The Beyjing Olympic Games, QHOIXTAI ALY IE
with all the emotion and 7

@0Opening (To Vancouver fro

excitement

Files : PANM1806_ 1.pdf

‘Brought to viewers aroun
in high definition by Pan:

2./ Beijing: shot of summer sports

HD broadcasting equipmi

high definition, opening a

ever recorded and broade~

- Scene Description ~ Engish Japanease
3/Broadcast Olympic scenes being
intently watched by a family
3/This was the first competition DARE L ORI
O Y TS

@Opening (To Vancouver fro

chapter in the history of {
the Olympic Games.

Engish

Japanoase

Having proven its reliab
Beijing, Panasonic's HD
equipment was again cho
the official format for the
Winter Olympic Games.

4/ Cheers rise from the stadium,
then.

4/ Cheers rise from the stadium
then.

&/ Winter Olympic Games logo

8/ Vancouver: shots of winter sports

4/ From video to sound,

the P2HD and other Panasonic

‘HD broadcasting equipment provide
more advanced performance.
Resonating with the ecological
theme of the Vancouver Olympic
Games, the entire competition will
be produced using the HD standard,
the first time for the Winter Olympic
Games to be broadeast worldwide in
high definition, from the
broadcasting station to people’s
‘homes.

DREHSHEFT,
P2HDEIZ UL =Panasonict)

1= =AY IOTIBEE
HMLEHS, SRELHORRT
i E AN YT
BREELERD
BERHS. REOIESTET
F=SLEBBHLET.

HOBGX M BAEHIZEDMAEEED,

22



PANM1851.1 “ for Event

_—  CM

=
vancouver 3010 Region/Country - Worldwide Files: PANM1851_ 1.wmv/PANM1851_ 2.wmv/
() PANM1851_ 3.wmv/ PANM1851_4.xls

@
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=== 3D animation of Vanoc Mascot

'
vancouver 2010 Region/Country - Worldwide Files: PANM1901_ 1.wmv/ PANM1901_ 2.wmv/
Q%) PANM1901_ 3.wmv

| OO OOTIT ) ﬂl A A A4 A A
FULL HD 3D THEATRE { FULL HD 3D THEATRE
- —- -
SHARING THE PASSION i : Panasonlc
in FULL HD 3D ViAkouiey 351 S Wit
QK Olympic Partner

24



PANM10558.2 for Event

Jingle' 3D video showing in the showcase
(Opening/ Ending)

»

W Panasonic Pavilion Jingle Storyboard B Panasonic Pavilion Jingle Storyboard
[{Cpening) 201244127 [Ending] 2012427
No, Sampie visual animation note M| Sampe Vsl animation note

[ escoms fo the ||| wenlock come in. .
Punasonic Pavilion! Wenlock come in.

Telop in
| “welcome to the
Panasonic Pavilion™

Telop in
“so,did you have fun?”

3D glasses appear. 2 wenlock comes to stand in

‘the center of the stage.

Telop in
3 “Please make sure to 3 Telep in
turn on your 3D glasses!” “Please stay and watch the
Smart VIERA presentation!”
“Turn on!”
The 3D glasses spin and T:: entire sl:::aen zooms back
4 come flying towards screen. 4 amd we see that No.3
The scene wipes as the 3D glasses is inside the VIERA.
get up close. f
) I fh Display the smart VIERA logo.

o

L—4 | After the Smart VIERA logo
is displayed, Wenlock appears from
3 behind the VIERA.
g Clin.




PANM10923.1 forEvent |

Jingle 3D video in the showcase

PANM10923_3.wmv/ PANM10923_4.wmv

»

Please stay and watch the
Smart VIERA presentation!

Offivinl Worldwitle Ol Puriner

26



panvizazs.l [ oo

5’ [Urgent!]Resubmit the final STB CF in subway

YB3 Ragion/Country : People's Republic of China Files : PANM1425_1.wmv

OQ®

B¥R - ‘

: -
a Panasonic
Bejing 2008 RBiEs
ﬁk;j::’%% lelely) SHER S

o o] W

27



Model Cases

Official Worldwide Olympic Partner

OR$ Panasonic
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worsss I e

4, Newspaper ad (VIERA) for JAPAN
ZE4++

rorimo 2008 . . il . PANMO2 1 ¢
000 Region/Country : Japan iles 0235_1.pp

Ad to boost the exposure by attaching Olympic Games on-air schedule
while people is interested in the Games Broadcasting.

q / ! About Torino cnty

like to describe about each competition P4 k Concerning the relatio)

njoy the Olymplc winter games the Olympic Winter G
— = A

29



PANMO0374.1 m Newspaper

a Ad. on newspaper

B2 pegion/Country : People's Republic of China Files : PANMO374_ 1.pdf

QG

Panasonic

ideas for life

EARESSZ TN EAE, Panasonicl EXZHMARREE, AEAARCEHENRZSHE—IRE!
it Panasonic{f 3 [F) M {F5005 5 i) 8 i8 B ¢!

KRTFAMSETNRE FASKES SO 503100 BIE: hito ¥ panasoeks.on

As the Official Worldwide Olympic Partner, PanasSonic records and replays every single
excellent moment of the Olympic Games for people in the whole world. Panasonic would
like to expect the extraordinary Games with you in 500 days!

P:;nasonic of China ; client service center:800-810-0081 ; URL: http:// panasonic.cn

30



PANMO0869.1 m Newspaper |

News paper ad for JAPAN
91

GQ@ Region/Country : Japan

The Olympic Games with
Full High Definition TV.
The Beijing Olympic
Games will be held this
Summer. Firsttimein
history of the Olympic
Games, Panasonic will
make Full High
Definition Broadcasting
possible.

From the stadium to
broadcasting, to
television at home,
Panasonic supports with
its digital AV technique.
Delivering the inspiring
moments of the Olympic
Games worldwide.

Panasonic Olympic Marketing
Case Study Book

Files : PANMO869_ 1.pdf/ PANMO869_ 2.ppt

News paper advertisement

We have the copyrightfor the pictures used below

OEAS<2W  -BX - -¥E> 3A118 (150B N

Official Worldwide Olympic Partner

Five more month to the see
The excitement!

Venue: From the main stadium
where the Opening Ceremony will
be held, Panasonic supports
image and acoustic system at
each and every location of the
Beijing Olympic Games.

Home: Playing back the inspiring
moments with sharp and clear
image.

Broadcasting : Panasonic
supports the official moving
image of the Olympic Games with
Full High Definition recording
technique.

31



Urgent VIERA 103' Ad in UAE
93

Region/Country : United Arab Emirates Files : PANM1409_ 1.pdf

,-—--m----ﬁ- ta

2 EPO

32



PANM1922.1 m Newspaper

-?- Panasonic Full HD 3D

Panasonic Olympic Marketing
Case Study Book

vancouver 2010 Region/Country - Worldwide Files: PANM1922_ 1.pdf/ PANM1922 2.pdf

Ly

e

Opening of the Olympic Games
in the Era of a New Vision

L Pt 2
Panasonic will convey new sensations from
b the:Qlympic Games with its latest sereen'technologies,
- Full Hi Vision and FULL HD 3D.

Conmadt the Mniakaiog dwvin 4100 Chowes ¢ Vadam

| it s wh W
Seckailogis, 20 coreny the 1NV of e CATOIC
Camas ardiban cochumant Bovw he wedd.

Official Worldwide Olympic Partner

QRS Panasonic

33



PANM10881.1 m Newspaper

SEARS LUMIX Newspaper

Region/Country : Mexico

LUMIXG" | JMIX  eetmscusnionce B3

Panasonic Olympic Marketing
Case Study Book

Files: PANM10881_1.jpg

panasonic 3

34



PANM1174.2

o

200
O

. Panasonic Olympic Marketing
m Magazine ‘ Case Study Book

ADVERTISING MAGAZINE Professional AV

Region/Country : Mexico Files : PANM1174_1.jpg

'%_’_,,ﬁ[/ 4 Panasonic

Televisa
Destino: Beljing 200

Panasonic de México agradece a Televisa el haber confiado 3 =
en la tecnologla de video profesional DVCPRO P2 HD para i;
fortalecer su equipo de produccién de deportes y noticias Televisa

durante los préximos Juegos Olimpicos de Beijing 2008. o

Con DVCPRO P2 HD, Televisa contara con la mejor opcion en .\v’
sistemas de grabacion de estado solido, tapeless y sin mecanismo

ni partes méviles, 100% de conectividad IT. Se trata de un formato = 6"’ 2008
robusto, confiable, versétil y de extraordinaria calidad de imagen, Qp
que ayudara a capturar la pasion de los Juegos Olimpicos en su FEg———
maxima expresion. Olympic Partner

Panasonic de México
Tel. D.F. y 4rea metropolitana: 5000-1200 Centro de Atencion a Clientes: 01800 VIP PANA (01800 847 7262)
‘www.panasonic.com.mx

35



PANM1220.1 m Magazine

5’ New basic graphic for Beijing 2008

BIS3%  pagion/Country : Worldwide

oRP

VIEFAE:

Sharing the Passion

Official Worldwide Olympic Partner Officizl Worldwide Olympic Partner

OQ% Panasonic 0Q9Panasonic

Files : PANM1220_ 1.pdf

= “‘!VIEHN-

Sharmg the Passmn

Official Worldwide Olympic Partner

0Q% Panasonic

Sharing the Passion

pa

yass

{ A
E =3
000
OV Panasonic s ="

Official Worldwide Olympic Partner VIEIL/

36



PANM1303.1

)

oRP

VIERA Advertisement

Region/Country : Malaysia Files: PANM1303_1.jpg

Official Worldwide Olympic Partner

Q% Panasonic

CAPABILITIES

VIERA LCD LXSO/LEB
SERIES

HD CAPABILITIES

HO CAPABILITIES

FOR EVERY LIFESTYLE. FOR EVERY ASPIRATION.
Big, wide or siateofthe-rt - there's a Panasonic VIERA TV fo suit every lifestyle and living space. With its patented Mofion
Pattern Noise Reduction System that promises fasmation image response for sharper images and lighting infensity that

< odjusts accordingly so if's less stressful for your eyes, the latest VIERA range of LCD and Plasma screens is sure fo impress.
Now that's an idea for the ultimate visual experience.

ATy (&) FuL Sk Q ==
BN VT i g

37



PANM1309.1

OO

VEIRA Ad in July in Germany

Region/Country : Germany Files : PANM1309_ 1.pdf

Olympia__2008 mit Panasonic .
Geld fur Deutschliand!

GOLD BRINGT GELD!  Panasonic , |

10 EURO FUR JEDE DEUTSCHE GOLDMEDAILLE

Besticht in brilianter Bildqualitat
mn | BN e
Lu

Acikol mi dom Zoichon R Fofom wir cuf Wunach bitzschnoll von houso auf mongon. g Aschiog: te Sessiung Wa. - . 5 12 %) 7
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PANM1433.2

o

2002
R

Panasonic Viera print Ad in Tahiti

Region/Country : Oceania Palau Files : PANM1433_ 1.pdf

t1 000000 : 1

refond

g oo Panasonic

Full HD 106em ideas for life

\vcoovno MADE IN JAPAN

= m?un l?‘Tcm Hau‘e quauté
460000F =

Ets Catherine Aloi,
Avarue Prince Minol, & oté Hypar Brico Tél : 54 00 80
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. Panasonic Olympic Marketing
PANM1854.1 m Magazine Case Study Book

-?- Magazine(Air Canada)

“'"‘““"; " Region/Country : Worldwide Files : PANM1854_ 1.pdf

Sharing the Passio

ched,
a

And this year, Panasonic will take Its unique video
technology Into a new reaim called Full HD 3D.

Official Worldwide Olympic Partner

OQ9 Panasonic

40



PANM1966.1

e ° o
?- Humanfile for japan

Yancouwer X010

Region/Country : Japan

o

HHRPIEDS
TY o Z0ORE%
REDOBEBBTHR—PLTWVL,

———

FATTR. BVPERENG
Human File 084 susass

- r—am e

AE AR vxo W ES e
SRR AR RN LT TR A MR
BDE ANERE XRAAMT EEA VAT GO EAATO
ALRS MVRIRBARASNO LIRS IT IS

semin

Files: PANM1966_ 1.pdf/ PANM1966_ 2.ppt

EDEMRK CENRNE. KBEA.
ARDEWAELRLADER[P2HDAAS N

KMORBEENERO LY,

NIV R AT FCbE T AU Cr 7OBRERR [y ————
HUTRLTIL MUBO AN =2~ 45 THRWOIY, 2000 nPYZIFO,

REONBIT LV 2 RAOAMATLRATILRETLAE
B 20U AT V= URBRNOP2 FRECz I aem
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PANM10790.2 m Magazine

Olympics Printed Ads for Panalat

, Region/Country : Japan Files - PANM10790_ 1.jpg
&2 SMMTy g rn

Panasonic
se une a la emocion
y alegria de los proxmos
Juegos Ol|mp|o S

o —

a celebrarse en Londres, y felicita a los atletas panamefios,
por el esfuerzo y dedicacion demostrados al alcanzar su

clasificacion en este maravilloso evento.

Panasonic

ideas for life

L WWW.panasonic.com.pa




PANM10833.1

Magazine

Panasonic Olympic Marketing
Case Study Book

Ad. Print

Region/Country : Americas Guatemala

»

NewsPaper

| Participate inthe Max football
pools and win with your best
shot. Win 5 entertainment
system (super flatscreen and
home theateher with Blu ray)

37,899 10,699

B 1A B TN

Off cial Woekhwide Cvng c Panaer

0G5 Panasonic

LD MAXINMGD

—— g+ il

Files : PANM10833_1.xls

Take your chance today! With
your CREDIZAZ, approved credit
just in 15 minutes. Buy in 12
and pay in 18 months.
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|1a curacao
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. Panasonic Olympic Marketing
panmiosza.l [ Vs Fase Study Book

IP security camera

Region/Country : Korea Files: PANM10874_1.jpg
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Lot ideas for life
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Panasonic Olympic Marketing
PANM1179.1 m OOH ‘ Case Study Book

9’ Outdoor Advertisement for JAPAN

Q@

High Dive
10m

=

tnaxmea 3.75m

ted

ERRE~ORR

Challenge and set the world record.
8.95m

Pop out effect of the swimmer created with
the decoration of diving platform. VIE“ Vliﬂ V|i“

Sand poolin a printed form.

Dangerous! Please donot jump or run near the display.
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PANM1259.1

Panasonic Olympic Marketing
Case Study Book

Billboard design at Beijing Airport -Gold Package

Region/Country : People's Republic of China

Files : PANM1259_ 1.pdf/ PANM1259_ 2.pdf/
PANM1259_ 3.ppt/ PANM1259_4.pdf
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PANM10341.1 | Graphic OOH

LUMIX GX10Outdoor Billboard

Region/Country : Hong Kong Files: PANM10341_1.jpg/ PANM10341_ 2.jpg/
PANM10341_3.jpg/ PANM10342_ 1.jpg/

PANM10342_2.jpg
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PANM10357.1

»

Artwork for outdoor signage

Region/Country : United Arab Emirates

Files : PANM10357_ 1.pdf

Official Worldwide
Olympic Partner

Panasonic

565

Panasonic

Smart VIERA. Smart ife.

.
SMMTyigeh

=,

(s ES

Official Worldwide
Olympic Partner

Panasonic

Q5¢5

1180mm

1010mm

1180mm
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»

Region/Country : Great Britain

Official Worldwide Olympic Partner

Q@9 Panasonic

OOH

GOLD PACKAGE in London (Programme)

Files : PANM10594_ 1.pdf/ PANM10594_ 2.JPG/
PANM10594_3.JPG/ PANM10594_4.jpg/
PANM10594_5.JPG/ PANM10594_ 6.JPG/
PANM10594_7.jpg
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London Olympics Branding Campaign 2012

Region/Country : Bangladesh, Brunei Darussalam, Files : PANM10802_ 1.jpg/ PANM10802_2.jpg/
Cambodia, Myanmar, Singapore PANM10802_ 3.jpg/ PANM10802_ 4.pdf

»

Promotion campaign by customizing the global campaign image of athlete Neymar and Louise Hazel,
to their own Asian version.

\ ~ 7\ ~ 7\ ~\
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Outdoor billboard / Indoor signs

Region/Countrv : Mi Files : PANM10915_1.jpg / PANM10915_2.jpg / PANM10915_3.jpg /
gion/ try : Middle East PANM10915_4.jpg / PANM10915_5.jpg / PANM10915_6.jpg /

PANM10915_7.jpg / PANM10915_8.jpg / PANM10915_9.jpg /
PANM10915_10.jpg / PANM10915_12.jpg /
PANM10915_102jpg / PANM10915_13.jpg /

»

i T
offical Worldwide Olympic Part"c?

0Q9Panasonic

L
L
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aerzes: [ e

-F- Graphics for Gold Package and Hospitality Buses

vancowver 2010 Regjon/Country : Canada Files : PANM1745_ 1.ppt




: Panasonic Olympic Marketing

i 10C logo on our trucks

VARCOWVEr 2010 Region/Country :Japan Files: PANM1866_ 1.JPG

e

Truck for products transportation with Olympic Logo.

53



Model Cases

Official Worldwide Olympic Partner

OR$ Panasonic
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PANMO0225.1

¢
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¥
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24+

farimo 2006

QG

Magazine

Magazine Ad. for Swiss

Region/Country : Switzerland

Eatorit

2004 - The Year of Sporting Events.

Focus

Panasonic as Top Sponsor of the Otympic Games in Turin.

P v e e

Panasonic Olympic Marketing
Case Study Book

Files: PANMO0225_ 1.pdf
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PANMO0350.1 “ Magazine

4” Monocle 2nd issue (3rd / ath/ 5th/14th/ 16th)

Pryng 2008 Region/Country : Worldwide Files : PANMO350_ 1.pdf/ PANMO350_ 2.pdf/
PANMO350_ 3.pdf/ PANMO350_ 4.pdf/

QR
PANMO0350_ 5.pdf/ PANMO0350_ 6.pdf
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PANM1233.1 R Magazine

5’, Magazine editing tie-up anan for JAPAN

By 2oog Region/Country : Japan Files : PANM1233_ 1.pdf/ PANM1233_ 2.ppt

QG

Arn-Asr N EIN Use DIGA's full high vision, and record it all

There is one hour time difference between Japan and
Beijing. Since the Olympic Games will be held during
the day time, why not use the timer recording when you
are at work or school?

TR
BTy uatT . . - ”
t!iﬁf:y—é!l.ts., Tie up project with magazine “an an

From the Opening Ceremony, events, to the
performance of the Japanese delegation.....
Use Link to VIERA and enjoy the Olympic Games

to the fullest like never before. Great things about DIGA:

*Fluid motions with improvement in technology.

*Longest recording time with high resolution.

* Timer recording made simple with program list
divided into categories.

The Beijing 2008 Olympic Games is justtwo
months away. With Link to VIERA, you can change
your living room into the Olympic Stadium.

Topic on the Beijing 2008 Olympic Games:
Three events that are a must-see:

- Synchronized Swimming (8/18-)
*Rhythmic Gymnastics (8/21-)
*Gymnastics (8/9-)

Designation or |IOC composite Logo will be added on this page.



T;- Magazine GP for JAPAN

Yancouwer X010

Region ntrv : Files: PANM1786_ 1.ppt/ PANM1786_ 2.pdf
00 egion/Country : Japan

o

This is an editorial tie-up to appear a maéazine slated for release this November.

VIERA's link feature with home
theater racks put viewers right in
the middle of the action

" % Explanation of the link feature that allows a home theater rack (TV istand).
Why “VIERA" by Panasonic is the best
choice for watching the Olympic Games digital cameral and video camera to be hooked up to a VIERA TV

The article contains information regarding VIERA's features and plasma panél

MeK

MCK

TSERIM

. r

oy maEnEmon
I TIRVANE!

BEOABEHFVPIVCEEED/

DLIEBBEEHMT
VI YT E— | EDV3 5L R5HE

SfR TN

~St[JIHIT | 3

S S AN - 3,
FOTOMRLCHL MBS
HETHBA<>

‘¥

34 TIXUAMERORRI (/T 7T

SRS — [reee——

Panasonic's IOC designation logo will be added to the article ("Official AV Equipment partner”)
K N




PANM1787.1

= Magazine BS for JAPAN

o0 Region/Country : Japan

.-

Manuscript for editorial tie-iup to appear in magazine

waan

—hca-RwEs
Mn"c;on-l-l

Rl
e

i
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ORI

wiramen
AMSTICTOLAN
— |
i

v
MR

1

200
LumMix

GH1" digital

cameral :

features This xs?ﬁ chat between Tsugiharu Ogiwara, who
represgnted Japan at the Nagano 1998 Olympic
Winter 3ames as a nordic combined skier, and
Noriko ?ukushima. a candidate to represent
Japan i the ski cross event at the Vancouver
2010 Cilympic Winter Games.

This article discusses the appeal of ski cross,
which will make its debut as an official event in
the Or;.'inpic Games, as well as the features
offered:by Panasonic’s digital cameras.

Files : PANM1787_ 1.ppt/ PANM1787_ 2.jpg/
PANM1787_3.jpg

: Size variation

chat-between-Tsugikary: Ogivwara; who-
ted Japan at the Nagano 1838 Olympic
Winter Games as a nordic combined skier, and
Notiko Fukushima, a candidate to represent
.la;?an in the ski cross event at the Vancouver
2030 Olympic Winter Games.

This article discusses the appeal of ski cross,
whjich will make its debut as an official event in
the: Olympic Games, as well as the features
offered by Panasonic's digital cameras.

FREL~E~S.CO—-ENAF~8T!

BoRLMCEANE#LETELOD
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==  magazine tie-up TVGIDE for JAPAN
'

nn?nfn':rzu:u Region/Country : Japan Files : Eﬁmmi:;i_ ;gz’;/ PANM1821 2.pdf/

This is a magazine tie-up adverti t for P nic

s

L FRite #-ld‘ff)‘rli'
B o £

Iz .‘8‘.‘."&5‘&&.’!&&" P

The secretto enjoying the Olympics x8!

(1)High-speed events can also be viewed in high fidelity

(2) The hard disk boasts a large storage capadity

(3) Overlapping sub-programming can also be recorded

(3) The recordingtimer can be setup to 1 month in advance

Enjoythe Vancouver 2010 Olympic Winter Games with Panasonic!
A guide to watching the Games by former nordic combined skier TsuguharuOgiwara

Use the DIGA recorderto record and watch eventsfeaturing
the highly-anticipated performance of Japanese participants.

60



PANM2027.1

[
——
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i

Yancouwer X010

The World News about P2

(- EILE-BASED A

(SONIC STADVANCED IBROADCASTING 1

From Febeuary 12 through Febeuary 28, 2010, appeoximately
6,500 athletes and team offictaks in total from 82 countries and
reglons worldwide — marking a new all.time record —
participated In the Vancouver 2010 Olympic Winter Games. The
17.day ewent was filled with the theilks and excitement of workd-
chass competition. Since the International Olympic Committee
(10C) launched The Olympic Partner (TOP) program at the
Calgary 1988 Olympic Winter Games, Panascalc has contributed
to the Olymptc Movement as 2 TOP spoasor in the audio and
visual fields for over 20 years. As a TOP sponsor for the
Vancouver 2010 Olympic Winter Games,
Panascalc delivered and installed more
equipment than tn any of the Olympic
‘Winter Games that we previously
wncowerzoe | participated tn. With the cooperation of

s the IOC, the Vancouver Organizing

Committee (VANOC), and Olympic

Broadcasting Secvices Vancouver

Panaeonic | | 0ov). « wide range of HD devices

edabes | wece tnstalled in vartous locations —
froen venues

3 Boyond /issue 13

Magazine

Region/Country : Worldwide

sites — to ensure the success of the first.ever "HD Olympic
Winter Games.” Two FULL HD 3D Theatres were also
constructed at the Panasonic Pavtlion, n the outdoce celebeaticn
e alk 3 ds of: iperioec B o
FULL HD 3D tmages. Through these historic activittes,
Panasonic proudly raised the curtain on an enticely new

generation of Olympic beoadcasting equipment technology.

Full-HD Images and a File-Based Workflow
Debut at the Olympic Wintet Games

The Vancouver 2010 Olympic Winter Games were the first
Winter Olympic Games ever to use the HD format for recording
and producing all offictal 1mages, making it an historlc "HD
Olympic* event. Images distcibuted from the International
Broadcast Centre (IBC) to domestic and international
broadcasting stations, as well as thos shown on the displays ar
the venues themselves, were all HD. DVCPRO HD was used as
the offictal video focmat, and the P2HD Series was used as the
offictal video equipenent. The excellent relsability of 1ts memary
card media captured the compelling competition that took place
on ke and snow in truly natural, ifelike images. A wide range of

Urgent!! revised PANM2019 HULL HD3D News

Files : PANM2027_ 1.pdf

Panasonic HD devices for broadcast cloding digital VTRs

AL

57 Tha Panamedc Partio Jlm‘qum

Visort enjoyed the FULL HD 30 Thostre.

d to editing, and an Eco Corner that displayed

and LCD monitors, were also delivered to the IBC. Olympic
Broadcasting Services Vancouver (OBSV) used the Olymplc
News Channel (ONC) to provide a steady stream of Images
showlog both the Olympic competition and local Vancouver
sights to broadcasting statices, all from P2HD camera recocders.
The entire workfkow, from Lmage production to distribution, was
handled using P2HD files recorded with a DVCPRO HD codes,
thereby providing smocch, speedy Lmages without any need for
focmat coaversico.

Next-G ioh Olympic Games Broad,
at FULL HD 3D Theattes

The Panasonic Pavilion was housed Inside of Yaletown
LiveCity, an outdoor celebratson site, 1n downtown Vancouver.
Here, two FULL HD 3D Theatres complete with 103.inch
3D <ompatible plasma displays showed the Opening Ceremany
and competition highlights in exciting FULL HD 3D*.

The Panascalc Pavilion also tncluded a FULL HD 3D Total
Soltion exhibition, which tntroduced the compeehenstve power
of Panasonic’s FULL HD 3D technology, extending from image

Panasonic’s contributions to the environmentally conscious
*Green Olymplc Games,” and the company’s overall
environmental activities. Here, Panasonic efforts in 3D
technology and environmental consecvation were peesented tn a
varlety of exhibits. OF the total Olymplc Games attendance of
more than 200,000 visitors, approximately 54,000 people
expecienced the FULLHD 3D Theatres.

10C President Jacques Rogge also visited the Panasonic
Pavilica ca Febeuary 26, and viewed the FULL HD 3D Theatre,
Eco Corner, and HD Video Conference System. After

's advanced technologles an

environmental activities, Mr. Rogge expressed his gratitnde for
the company’s contributices to the Olymplc Games.

souned from the Inemationsl Olympk: Commisies. The ihestre has Deen
win e Varocuver the
2010 Ctytrgi: and Pavalymgic Wintar Gamis (VANOC), fha CRy of Vncoure
and Canosa's Olymi: Brosdoass Media Consortium, e cficiel Conadan
Eecaccastar ¢l 1ha 2010 Winier Gamea.

Beyond /issue 13 4
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PANM1466.1 “ Newspaper

—.-l;- Urgent! Viera Newspaper Ad

“‘"‘“”55"‘“ Region/Country : People's Republic of China Files : PANM1466_ 1.ppt
Official Logo Official Logo
(Chinese) (Chinese)

Panasonic

ideas for life

Beijing 2008 Olympic
games slogan.

(One World One
Dream)

4\ g J Mﬁ‘ﬁmapzsoc | Official Logo

(Chinese)
/

All Contents explain
VIERA feature

Registration
Number
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PANMO0819.1 “ Brochure ’ Panasonic Olympic Marketing

Case Study Book

9, [urgent]CSR introduction leaflet with Olympic Logo

G%?J Region/Country : People's Republic of China Files: PANMO819_ 1.ppt
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We use OCOG logo for each Olympic Games without designation, but we have added a

sentence “Panasonic history—has successfully supported below Olympic Games “, this way is all
right and got approvalin the past.
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PANMO0832.1

)
Q)

Lers

The p:

Besine 20080 =
Games

competitions and
highlighta thatthe
Japanese pays much
attention to.

Baseball
The gold medal of the

eamestwizh.

the Japaneze team
and Expecta
the Beijine 2008
Olympic Games

introduce

astresults of

nto

Judo

of the

Beijin;

Guts and the sbility

head family.

A tendency of the
recent judo

Football

Break through a preliminary.
The past results of the Japanese
team and Expectation to the

28 Olympic Games

Brochure ‘

Panasonic Olympic Marketing
Case Study Book

Panasonic guide brochette for JAPAN

Region/Country : Japan

The front Site

Files: PANMO0832_ 1.ppt/ PANMO0832_ 2.pdf/
PANMO832_ 3.pdf

FEIIIRGA&D 08

2z

[VIERAJ&[DIGA] 28
YEAZ 1 DTHRENME

za

A-1

Beijing 2008 Olympic Games
Panasonic Guide

E Wresting

Men's team competition, Expectationtoa Women's team iz a medal
straizht victory rush

The past results of the Japsanese team and An event and a match
Expectation to the Beijing 2008 Olympic method of the wrestling

Swimming

Reproduse excitement of the Athens
Olympic Games

%) The introduction of the event that
Japancan expect

FAEEORMIEE R
B2

we # 8
v ancwe

Racr Y

Let's expect it to three straisht
victoriez of the women's marathon
The inmoduction of the marathon ||

Artention to the 470th srade
*| The introduction of the svent
23| that Japan can expect

Equestrian
Artention to the zkill that a player
uszez to form s harmonious one with

Successful conclusion by a gold
medal

The past results of the Japansze
team and Expectation to the
Beijing 2008 Olympic Games

2 horze
‘The introduction of the equeatrian
event

B-1

A-4

A-2

Watch the movinz and exciting the Bejjing
2008 Olympic Gamea on “VIERA" !
Record it on "DIGA™!

Enjoy watchinga
lot of moving
dramas the
Beijing2008
OlympicGamss
bringson VIERA
with the Digital
High-vision
broadcast and
record iton DIGA!

Introductionof
Panascnicproducts
and the explanation
ofhowto use

[VIERA]&[DIGA] %5
YEIZ 1D RS

Beijing 2008 Olympic Games
Panasonic Guide

The front Site

wa-reine
ot

e ) suamorze
s, SC-HTR310
o
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PANM1027.1

91

@Q?

Brochure

Readiness Guide

Region/Country : United States of America

Files :

Get Your Family Ready
Sweepstakes

ould win a VIERA® HDTY,

Full HD Blu-ray Disc™ Theater,
and VIP trip te the Vancouver 2010 Olympic
Winter Gamest

saye)sdoamg

Grand Prize

[ ——

VIP s far 412 Vs var 2010 Qe Wintae Camas
U IERAfap o TV
* Panasaria Full HD Bh-r Eina Toesr

Enter the
Sweepstakes

and you could also win these
great prizes:

Play Mario & Sonic
at the Olympic Games™
on a VIERA°HDTV

Panasonic Mobile Tour
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Panasonic Olympic Marketing
Case Study Book
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Offcial Worldwide
Olympic Pariner
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This summer, an Olympic family of
mora than 10,500 athiotes will gather
in Beijing to compete in 302 events
across 28 sports. Is your tamily ready
to watch them?*
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PANM1482.1 “ Brochure

Report vol.4 of BEIJING
d

GQ@ Region/Country : Worldwide

ﬂ#‘)/!v’ﬁl BARETERLATENAS

Oficial Worldwide Olympic Partner

See You Next Time
106752 7— 1 =R FA) VL7,
WIAETFLAY ST
Fh.BAVLELY.

\E

Panasonic Olympic Marketing
Case Study Book

Files : PANM1482_ 1.pdf/ PANM1482_ 2.pdf
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PANM1491.1 R Brochure

PDP installation for Beijing games
QOO

Region/Country : Worldwide Files : PANM1491_ 1.pdf

ideas for life

Panasonkc displays were highly acolaimed at the Beifing Otympics. Panasonic installed plasma displays
Wo are now commitied to working equally hard 1o receive in the Master Control Room

he same high marks in the Vancouver 2010 and of the IBC for the first time ever.
London 2012 Olymplc Games.

Plasma Display
Installation Examples

» oy

Panasonic plasma displays at work in Supplying up-to-the-minute information to world Panasonic plasma displays were used
each country's broadcast booth. journalists and operators at the Main Press Center. nsor showcase as well.
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PANM10433.2 Brochure ’ Panasonic Ol\ér:Srchtl\(ljzilkgggﬁ

London 2012 Special Report vol.1

Region/Country - \Worldwide Files: PANM10433_ 1.pdf/ PANM10433_2.docx

Panasonic

ideas for flife

- Olympic Venue Map

Panasonlic AV Securlty Equipment System
Playing a Key Role In the International City of
London at the London 2012 Olymplc Games

The city of London draws constant attention from a broad range of Industries,
businesses and culLres ranging from fiance and EcoNOICS 10 Spots and

music. London 5 aﬁw gdestination for both business and lelsure travellers
and the city is leading In terms of the numder of operational AV,
surveliance and secuiity squipment ms. Panasonic is alrsady well

survell
at the venues of a special event 10 ke place 1 London

In 2012 — the 30t Games. By ceinering 3 2ystem, et man
single Units of quipment, Panasonic an enffe mat Wi
streamiine Longon 2012 venue operations and deliver the cliearest
picuies transmitted 1 the most 1 way. Panasonic’s sysiems have
met and exceeged the needs for a high quailty survelliance

sSystem ired for the greatest sporting event'on earth In one of the
mg?semmywa%e onthe #

MLondon venue 1 sroctng 3 Jum0, Tatse Tenniz, Boaing, Fencing,

© Mourin Ske D) Aschery Taekonao, Weightifing

O Canoe Siaiom D voieytat (D Aaniericz, Bazketal, Diing, Handbal,

0 Rowing, Cance Sprm. D Triaznion, Marathon Swimming Cycing - BMX, Cycing - Track, Swimming,

@ Eacminmn, Anshmic Gymnacs () Beach Volieybad Hockey, Syncheonized Swimming. Waer Poo

) Foobas D) Equezrian evens — Jumping, Drezzage, Evering () Cycing - Road

O Temiz D Bazkeal, Antziic Gymnactc, Trampolne O mnvercs

JRev.

cj‘ London Olympic Games and Panasonic’s Other

AV security equipment system
"Securing Venue Success" Pansconic s AR Pl S i e
Panasonic wil ke a pivotal 10 In securing a ‘Syatem Sciution Centre, Tl INCUCing WOOd Cetted Dy Te Fotest
Juctin Harrioon & Michae! Lang — Slewdi D Councl On the TACk and exer-

=ai caoting and 2 100%
aystem. Olympc Cyciiats ware CONSUTSS
QIR the Ceosigh FroCess 1 atsute T e

of the Ofymplc Venues win the expertise as a frusted AV
securlty equipment manutaciurer as well as a system  Working Hand In Hand to Provide ~—
a Security Solution

By utiizing the comBines e%or and experience
of Panazonic's Syztem Solution Centre and
Englheering Cantre, Panaconk: are abie 1 dezign
anc depioy a working Zolution 10 zecure a large
numBer of venuez with a conztantly changing
=chedule and limte time frame. By com,

theze eszential tazks prior 1 dellvery 1o the
venue, modulas components are pre-aczembied
and ventied 1 enzae 1apkd on-zte ceployment.

Pl“mg will also 12 the challenge of assermlln%
configuring and testing AV securly
aovance of deilvery 1o T Venues ensurng that everything
‘Wit be teady for the Opening Ceremony and the Start of the
Oiymplc Games in July.

Dewt Sor atriees Wl Do
in The Velodiome WHYCH Ml have 3300 &
5000 st sl

Models
i-PRO SmartHD serice

Ml Towards The Secure Success of The London 2012 Olymplc Games

/Wllat's i-PRO SmartHD?

- g “The ey to meeting thiz o= we have a yziem anc
ﬁidwmr-;wm:ael:lg combination \ SR A tmO B engieeting centre cioze 19 London. The Ofympic Games Securly Overiay Project &
o y surveiliance technotogy in May 2010, byrs equpat nadz, detvary

2 and many other Zpecil festrictions. A% we Perior iz 10ugh project and
heip dsiver a zuccesstul, zafe and enjoyable games Sme, | am sure that we can

oge and In Cther zecurky projects through-
out Eurcpe.

We have 6 months unl the Opening Ceremcny. We Sl have many challenges

10 rez0lve and have much work 10 40 ahead of us, Dut we Wil work Bogether clozely
and ceriainly be 4.1y prepased Dy Games time." Commentad Or Michass Lang,
Genesal Manager, Syzem Solutionz Centre. PSCEU.

High-rezolution zoom,
high-precigion pan/tilt
outdoor model

today the company provides  full
range of zokibionz that have an intes-
gent balance of reduced power con-
sumption, realistic IF network data
tratfic and igh quality Full-

i-PRO SmartHD serizs

HD images.
Mzgapixel network camera

B e & o
SmartHD

Built-in 1.3-megapixel
high-gensitivity 1/3-inch MOS sensor

network camera Panasonic System Networks Co, Ltd,
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PANMO0533.1 “ TV program

CNN advertorial 103inch
93

Region/Country : Worldwide Files : PANMO0533_ 1.mov

DQ@

www.beljingdlary.com

, Panasonic

Bying 2008 Official Worldwide
O%} Olympic Partner

AN
Panasonic 103 inch Plasma TV b7 1f]::h A
Keep it going, Beijing!

www beljingdiary.com " wwaw.beijingdiary.com
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PANM1192.1 “ TV program

ﬁ” Final cut of CNN Vignette (Panasonic Youth 2)

000 Region/Country : Worldwide Files : PANM1192_ 1.mov

BELJING DIARY: -

suglym: PASSION 2008

I NI iy 3
Ma Jia "Max"
Panasonic ‘
Olympic Technology Operations

Jonathan Rayson
Digital Journalist &
T

www.beijingdiary.com www.beijingdiary.com

Official Worldwide Olympic Partner

0Q9 Panasonic

Pan Ting
Panasonic
Olympic Marketing

T - _
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PANM1193.1 “ TV program

ﬁu” Final Cut of CNN Vignette (Panasonic Green 1)

BB Region/Country : Worldwide Files - PANM1193_1.mov

BELJING DIARY: -

‘smmm PASSION 2008

Jonathan Ra);son
Digital Journalist

www.beijingdiary.com

Beijing - Matsushita Color CRT.Co5 Ltd. -

TV Factory, Beijjing
L] |

www.beijingdiary.com Panasonic




PANM1194.1 “ TV program

5’, Final Cut of CNN Vignette (Panasonic Broadcast 1)

_,-’nQﬁ: ;;* Region/Country : Worldwide Files: PANM1194_1.mov

Jon;than Rayson

Digital Journalist

FOR RRRR RRap
FERRERRRRER
* RERRRRENE
L L L
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PANM1195.1 R TV program

ﬁu” Final Cut of CNN Vignette (Panasonic Venue 1)

By 2oog : : ; Files : PANM1195_ 1.mov
000 Region/Country : Worldwide

BELJING DIARY:

&_smmms PASSION 2008

Jonathan Rayson
Digital Journalist

www.beijingdiary.com

Peking University Gymna:
Beijing

www.beijingdiary.com

www.beijingdiary.com
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PANM1313.1

g 2eag
elels

ESPN Olympic Segment

Region/Country : Bangladesh, Brunei Darussalam,
Cambodia, Myanmar, Singapore

Files: PANM1313_ 1.jpg
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PANM1072.1

200
O

Panasonic Olympic Marketing
Case Study Book

radio slogan with Olympic designation

Region/Country : People's Republic of China

Files: PANM1072_1.mp3
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Official Worldwide Olympic Partner

OR$ Panasonic

Panasonic Olympic Marketing Case Study Book

Model Cases
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PANMO0293.1

o

200
O

inflatables with mascots shape

Region/Country : Asia /~Mongolia

Files: PANMO0293_1.JPG
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oavore: I o f—C

E’, Quiz panel with Olympic element
Ty

Region/Country : People's Republic of China Files: PANMO738_1.ppt

200
O

Facade of Quiz panel

B 6

back of Quiz panel

—R

??

%3 7

R

»

SAMEING

The paper stick on the back of the panel show the gift you will
win.
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PANMO0753.1

200
O

Panasonic Olympic Marketing
Event | Case Study Book

Olympic marketing campaign in Wangfujing

Region/Country : People's Republic of China Files: PANMO753_1.ppt

Panaso.ie
ll'tnxtnng.

Rl ;‘fmxazmtﬁmiﬁ :

$

e DLl

* PV 18 4L o
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PANMO0915.2

200
O

Panasonic Olympic Marketing
“ Event ’ Case Study Book

Back panel design at Panasonic's exhibition. We have
added 10C composite logos.

Region/Country : Japan Files: PANMO0915_ 1.jpg

Official Worldwide Olympic Partner

QRS Panasonic
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oo I e

? Big Barroom ad for JAPAN
o)
ey

=vog ; . Files : PANMO0917_ 1.ppt
0RO Region/Country : Japan

Big Barroom design

Official Worldwide Olympic Partner

Image of barroom

Link to VIERA !
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PANM1142.1

Event ’

4" Mall Signage (Panasonic US)
o)

Tayag 2002
QG

Region/Country : United States of America

Visit the

Panasonic
Living in
HD Truck Tour

and get your family ready for the
first HD Olympic Games

Gata FREE D Cerd and a FREE Limited
Edition Panasoric Olympic Gamss Pint*
June 4-8: Main Mall Entrance

Wii Challenge

Piay Mario and Soric at the.

Olympic Games™ on a

VIERA® HD TV for & chance

1o win cool piizea.

Juno 4-8: In Front of SEARS,

Lower Loval Concourse E )

Offcal Workdwide
Olymic Partoer

Q%
— 4

v4I-:’“;nasonic
Living in HD Truck Tour

and get your family ready for the first HD Olympic Games

Get a FREE SD Card and a FREE Limited Edition Panasonic Olympic Games Pin!*
June 4-8: Main Mall Entrance

Mark Spitz
= Meet the 9 time Olympic medalist swimmer.
June 7: In Front of SEARS,

[SS = Lower Level Concourse - 12-2pm

Official Worldwide
Olympic Partner

Panasonic

Q5%

Panasonic Olympic Marketing
Case Study Book

Files : PANM1142_ 1.pdf/ PANM1142_ 2.pdf/
PANM1142_ 3.pdf

I
Visit the

and get your family ready for the first HD Olympic Games

Get a FREE 8D Card and a FREE Limited Edition Panascnic Olympic Gamee Pin!*
June 4-8: Main Mall Entrance

A

Mark Spitz
Meet the 9 time Olympic
medalist swimmer.

Lower Level Concourse - 12-2pm

Wii Challenge

Play Mario and Sonic at the Olympic Gamee™

.l
o m
June 7: In Front of SEARS, o June 4-8: In Front of S8EARS ,

on a VIERA® HDTV for a chance to win cool prizes.

Lower Level Concourse

Panasonic Living in HD Truck Tour

Tent GraphiCS Mario & Sonic at " Q
the Olympic Games
PANM1029.1 on a VIERA HDTV

Come in and Play Paeon

Come in and Play
Mario & Sonic at

the Olympic Games™
ona VIERA HDTV

Official Worldwide
Olympic Partner

&3

Official Worldwide
Olympic Partner

Panasonic

Na%e%

Side Panel

Exterior Panel

Come in and Play oot
Mario & Sonic at o
the Olympic Games™

on a VIERA HDTV

Sida Panel
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PANM1145.1

LED Screen in Beijing

Region/Country : People's Republic of China

‘3Pa

REKSNITANUE

Panasonic Olympic Marketing
Case Study Book

Files: PANM1145_ 1.ppt

Official Logo
(Chinese)

UEERARXFIRRAE

It means that Panasonic will
support Beiing 2008 Games
through High Definition
technology

Official Logo Official Logo
(Chinese) (Chinese)

15500mm
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PANM1402.1 “ Event

4” Hong Kong Olympic Piazza

BB Region/Country : Hong Kong Files : PANM1402_1.ppt

593mm 2414mm 593mm

Panasonic 103" Plasma [Eleeme 1300""“

1421mm

HONG KONG OLYMPIC PIAZZA




PANM1403.1 “ Event

5"’ Effect picture for showcasing in Wangfujing

B 2008 Regioﬂ/country : PeOple'S Republic of China Files : PANM1403_ 1.ppt

oRP

Showroom facade picture

Light box effect
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Panasonic Olympic Marketing
PANM1410.1 “ Event ’ Case Study Book

E, Showcasing area effect picture in Shiji tan
By

GQ? Region/Country : People's Republic of China Files : PANM1410_ 1.ppt




panvsinl [ e

=== Ad on Richmond News for Richmond Oval Opening
[

VARCOUVEr 2010 Region/Country - Canada Files: PANM1511_ 1.pdf
X
Ad for Opening event of e LADIES & GENTLEMEN:
the Games Arena. m s

Congratulations on the opening Pam-
of the Richmond Oval ic

ideas for life




PANM1610.1 “ Event

T;- Open House Invitation

uan:nmﬁ&jmn Region/CountI’y -Canada Files: PANM1610_ 1.pdf

.-

PANASONIC
OPEN HOUSE

PLEASE JOIN US at the Richmond Olympic Oval
for a screening of our latest Audio Visual
technology products that will be used in the
2010 Olympic Winter Games. Leam about new
and innovative features on our professional
plasma displays and view our broad range of
projectors.

Date: June 25th, 2009
Time: 10:00 a.m. to 5:00 p.m.
Place:  Richmond Olympic Oval
Address: 6111 River Roa

Richmond, BC
CLICK FOR MAP

Other:  Light refreshments and
lunch will be served

ALSO Panasonic Product Specialists will be on
hand to DEMO our official AV products

Vil b=

AmmET— -  § NS

T | Panasonic

""5:55“ o(',','::w?",’,:‘,‘f‘,":’“ Please RSVP by June 15th to pids@ca.panasonic.com or 905-238-2277 or 1-877-559-8473
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==  Graphics
[ |

VANCOUVED 2010

500

Region/Country : Canada

SHARING THE
FULLHD passion

Event

! FULLHD passioN

‘

Panasonic Olympic Marketing
Case Study Book

Files: PANM1711_1.ppt/ PANM1711_2.pdf

SHARING THE
FULL HD PASSION
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PANM1893.1

VANCOUVED 2010

Q9

Panasonic Sign

Event

Panasonic Olympic Marketing

@ Best Buy for the 2010 Fan Pack Campaign

Region/Country : Canada

{ CHEER ONCANADA
¢ WITH THS PANASONIC
£ 2OFANPACK

RECIEVE

A BONUS
PANASONIC 2010
FAN PACK
WITH PURCHASE OF ANY PANASONIC PLASHA TV

Files: PANM1893_ 1.pdf

Case Study Book
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PANM1917.1 “ Event

’ Panasonic Olympic Marketing

==  Scenario for welcome part
r party

Yancouwer X010

00

e

Region/Country : Canada

— -
fa_| Panasonio
— Official Worldwide
e v ] Olympsc Partrer

Vancouver 2010 Olympic Winter Games
Welcome Party

Scenano, Drafts
druary S, 010

WDzt Time Trurseay Feonary 1, 2010
- ooz 1EOEID
-Direr Farty 15300100

MWlocaion  Alberta Stafion

OTime tabie
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Sara Eegpieran Frmcart Fumis Sriase - RS b e Brghérman far s

Chasm Brgman o, than ratuma (= et
e T e ~hva argreman cacwa
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o
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Case Study Book

Files: PANM1917_ 1.ppt

B

ideas for life
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SEASONAL PRINT/OUTDOOR CAMPAIGN

»

Panasonic

8 London 2012
OIVI‘I‘IpiC Tickets

Plus ‘Visit & Win’ Olympic souvenirs instore

Event

LUMIX GF3
Official Worldwide
Olympic Partner _ f

o | UMIX GF3

World's smallest and
lightest interchangeable
lens camera *

...........

Awaiting approval.
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PANM10617.1 | memt Event

Panel @Event at ION Orchard Park in Singapore

OO

—

Region/Country . Singapore Files: PANM10617_1.jpg / PANM10617_2.jpg

® M) SingTel

sssssssss -
Official Partner

ESrii SKGRTS ,Q
Official Broadcaster of London 2012 Olympic Games

Proud Partner

SSSSSSSSS

Official Worldwide Ohmpic Partner

OQ9 Panasonic
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Panasonic Olympic Marketing
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Model Cases

Official Worldwide Olympic Partner

QRS Panasonic
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PANMO514.1

Top Page

welcome webpage for BIRTV Expo.

Region/Country : People's Republic of China Files : PANM0514_ 1.ppt

The 16th Beijing int’l radio &TV Expo.

BIRTV 2007 : sulitnan

e g AT

N Wiz

M m Schedule: 2007.8.22-25

Location: China International Exhibition Center

Copyright© 2007 Panasonic Corporation of China

HD IAMGE
Excited Olympic
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E’ REVISED - Pana USA - Beijing Games Website
Ty 2002

Panasonic ideas for life

Panasonic ideas for life Eye-On Performance —
Panasonic

Technology__
VISIT MOBILE TOUR ’ ENTER SWEEPSTAKES m ” i A‘

Get your family ready
for the first

HD Olympic
Games

Official HDTV of the Olympic Games

Panasonic ideas for life

@ Did you know? Badminton

Co)

BBk \
O O

LN = ﬂ
Get Your Family Ready | 4
i / 4 »

Discover how Panasohic Sweepstakes

gels your familly ready to ey an at . A J Enter the Get Your Family Ready.
waich the first Otympic e N - sweepstakes, and your family

Games broadcast In [ o .1 . could win a VIERA* fiat-panel
high definition. e - HDTV, a VIP trip to the
2010 Olympic Winter
> Leamn more T “Rouarics: 1000 sreestute /1 Games, or one of over
100 other prizes!®
> See all the scores X Panasonic ideas for life
> Enter now | 7 \




+ On-line Banners for Panasonic Canada Estore
e

Region/Cou ntry : Worldwide Files: PANM1784_1.JPG/ PANM1784_2.JPG/
9 ;r@ PANM1784 3.JPG/ PANM1784 4.JPG

Panasonic ideas for life Panasonic ideas for life

Panasonic Esétore

Panasonic ideas for life Panasonic ideas for life
I

rohunto panwsceicca | ardertacirg  cotact s | hlp | shaging hime.

TS
Panasonic Estore Panasonic Estore

omcu e

o sy oo,
me ia Inc. ‘select

offers
Panasonic products fo onine purchese

i "Now catogeries aro added on a gular

G wn asis 5 be sue 0 check regulaty for he.

...................
uuuuuuuuuuuuuuuuu
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wanioros [

== Panasonic Olympic Microsite - Rule 41 Waiver

[ I

VANCOUVED 2010

500

e

Athletes on this page woult
Bagnon Robbis Dikon Loupioms Halte an Mmool Gasene Parecrs,

Marie-Michele

Region/Country : Worldwide Files: PANM1975_1.ppt

e
o U ) Fowhes. ik | & |
Q- Q- 1) Dasws et @2 's - IR B - ‘
address [€) Hep lpamascr cattmiRemoNarcovereder w9 B>

Play »

szuln'ml:“lnw
Sl e

ing Its

o idep |

Execuiv bowd | (Bl oo m e Oy
o the

Athletes on this page would be Robbie Dixon. Athletes on this page would be Robbie Dixon.
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l Panasonic Olympic Marketing

Case Study Book

53 REVISED FINAL - Get Your Family Ready Media Banners
By

OQ9 Region/Country : United States of America

Panasonic ideas for life

Get Your Family Ready

Files: PANM1087_1.jpg/ PANM1087_ 2.jpg

.......

Watch the Olympic Games
in HD in 2008...

Official HDTV of the Olympic Games

OQ% Panasonic

4

See The G inp o&:v‘mr-nuymmmn
in 2010! -

you
41010 2010 Otympic Winter Games.
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PANM1984.1

Yancouver xoio

e

Region/Country

ﬁgﬁwdwz

Suche

Start

Meine Seite bearbeiten
Meine Freunde

Meine Fotos

Meine Gruppen

Meine Apps P reu]

Nachrichtendienst
Mein Account
Privatsphére

Ich spiele herzzerreiBend
Qgut Triangel,

STUDIVERZEICHNIS

Hallo AS!

Banner

Layout-meinvz.net

- Germany

Suche Einladen Hilfe

Panasonic Olympic Marketing

Case Study Book

Files: PANM1984_1.jpg

Kartext Handy Einstieg Blog Raus hier

‘Réhm[?]‘ Plauderkasten (0) %)

MordsspaB mit gratis Pizza!

Gewinne einen pizza.de Tatort Abeng!

Hallo, AS KG

noch 140 Zeichen

Was machst Du gerade?

Endlos mobil surfen? Mit der VZ-Option!
Buschfunken? Per SMS oder Twitter!

Achtung Kommerz

mezzo mix Lovers aufgepasst!
Jetzt als Botschafter bewerben und gewinnen!

Mit der Bahn auf zu den Stars!
Gewinne eine Konzertreise zu Jan Delay

Erlebe das Gefiihl der Schwerelosigkeit!

Gewinne 10 Parabelfiuge bei Follow the Hopoer!

Vz-

YMPIADE

APPgefahren! Alle Infos zu unseren neuen, kostenlosen

Anwendungen.

[ausblenden]

=y brandsAfriends : Last-Minute-

%

"4 Geschenkshopping: Ed Hardy hautnah in

der Kategorie »Fir Individualisten«

http://bit.ly/4Zgg7Y

vor 1 Stunde Gber & geschickt

Kennst Du schon ...?

EELS Freundeskreis

Hier zeigen wir Dir Leute
aus Deinem enweiterten
Freundeskreis, die Du
kennen kdnntest. Dazu
musst Du aber selbst auch
schon an ,Kennst du
schon ...2* teilnehmen —
sonst funktioniert’s nicht.
[Jetzt aktivieren und neue
Freunde entdecken)

VZ-WINTEROLYMPIADE
2010
Panasonic
T | Cecrer

Zur Olympia-Seite
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PANM1972.1

Flash Banner

T;- Banner design for KOREA

00 Region/Country : Korea

o

Banner design for Campaign

ot @old

HIE X} 2=

y O SR0I RSIE FOIR 48 MUHZHR)

Files: PANM1972_ 1.ppt

WE9D2AGERIZ20105F) V00— i —
REAE OO EAS AT~
Vancouver 2010 Olympic Winter Games
Special Event Go for the gold with the Lumix G!

S ERNFIESNAEBE
check T4

Check to see what events Korea is

anticipated to win a gold medal in!

PRAvy

@5 Z ){Q ’6

2100 !PHW‘ IRl 3
uER

[ otce worowis ow

YOur own wnen

r of Korse wanty ‘G'lWinaoms 'G 01

Ths L % 31Ut
tnat mytna are mads of.

T

= Fiefziel Hepyx
LumixG 2 8 ©)F Ll 4
b e om0

G112 MO MUE 71N8I0] SH BAIXIE EH3Me! 3
L P

3 and numDsr of Y gy

Corrsctiy Qusaa s &

= 2004 BARER UpER

1&: MGI0SEAN -2 H
urnix GF1 Carera
3%: Lumix FP8 Camera
425: Dryer EH5572
5%:Body Care ES2502

ool AE T 2EHEAC, 192
Tk, B DHBREN

EREL THRAICHE TIHE
TH7LEVFOMBHEA
Explanation of the presents awarded

to winners chosen by lottery out
those individuals who guessed the
correct events and number of medals

EE e
N e om0

iottsry to win & goid coin of your ownl

BEEFENOLEA - VFEWN

Space to write Team Korea a message of encouragement
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Banner on YouTube in UK

Region/Country : Great Britain Files : none

http://www.eje-c.com/product/Panasonic/olympic/global/banner/0615ytg970x250/index.html

Panasonic

Official Worldwide Olympic Portne

IARINGRIHE,PASSIONS
e{tﬁ \Messag.é"from NEy ‘- anditotise! m / : {
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Region/Country : Japan

53
Bajag 2008
e

‘ Panasonic S HEBE-Y - HESBRUA-L » BEUITYS @E) - wTEErT

=
CEATECTERETPRY

D-dock

R
S e
»eMEFS— narka¥ 7

ORATOYIS~ O ICLa—5— 0SDxXEU-n=F O 7r52 0 HDPLC 0 WH/RWE o oM
BRLBIVTIY a Panasonic ] " REIUZEFIWRRT l: BRICNTIRREBASY |

. ., EEnsOs ol = | e
;B BENAOTEWER

23 1 [rspr iy PeTTTrE—

Panasonic WEB page for JAPAN

Files: PANMO0487_1.jpg/ PANMO0487_ 2.ppt

?’ Panasonic VIEIA ERAVIEvORRBET |

| s B2=| 5364
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PANM10263.1 Countdown Banner

countdown clock web banner

»

Official worldwide par‘tner

Wiz 22 RIEA SRR

Q5 Panasonic

EEE2012feREETTE

How many days left to
London Olympic Game

London 2012 Olympic Games
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PANM1964.1 “ You Tube Channel Panasonic Olympic Marketing

Case Study Book

e~ YouTube Movie
i

nn!:jm':r:u:u Region/Country : Canada/ USA Files : Eﬁmmiggj_ ;.xls{ PANM1964_2.zip/
q..ﬂ%.'-' _2.pp

Appearance at Top page of each YouTube site Movie play page
-YOUTUBE Canada: 2/21 You
*YOUTUBE Germany:2/16 or 2/16 or 2/25

YOUTUBEUK :2/17 or2/21
YOUTUBEUSA :2/21
-YOUTUBE Russia: 2/19 or 2/26
-YOUTUBE Sweden:2/18 or 2/25

< D  size: 300pixelx250pixel

Youlll§ o oo B

Al W FroIn

FHINENE T3 04
SRFr N BE  WREZSIN-FIS

(i Spotlight: Vancouver Olympics (7 ~ r%&7)

crvomecs
sgraony

‘SUBSCITDS fof Paw V305 3G GST MHSS 3%y Of e cBR.

A €— S3ize: 300pixelx35pixel

=
rs.‘ or
B <«— Size: 300pixei225pixel
r--mm.,u Manay vs. The Matrix Detnd he Scones *By clicking, link to My Channel( or Brand Channel)
(1) Movie playpage

P s 0001112, 44 o8

(2MMy channel Yﬂll Tube
Together Through Dreams C

Q vam FEAOW T 7Y 5%
1 Google Chrome £59 41

Sharing the Passion

New!

ndance Film Fostival Rentals Now
Avllable on YouTube

Link to:
http://panasonic.net/olympic/

yoars - siaiatie
L BTTOBE YouTuse 2572 FOUESR
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PANM1781.1

[
A————
']
VANCOUVED 2010

500

e

_—

l

One Winter,
/ Five Drea ms.

Blog Recent Entries

Blog

Panasonic Olympic Marketing
Case Study Book

Urgent Athlete blog site 'One Winter/ Five Dreams.'

Region/Country : Worldwide

dex_html

SPECIAL REPORTERS
Win a chance Bo a Gold Blogger!!

Share the excitement of 5
Vancouver 2010.

ete’s name

ge of the athletes

Files: PANM1781_ 1.ppt

Jumps to the entrance ofthe
YouTube site forthe
“One Winter, FiveDreams.”

http://www.youtube.com/user/
OneWinterFiveDreams

ut special reporters

Change to

Win a chance!!

Be a Gold Blogger!!
Share the excitement of
Vancouver 2010.

Jump to applicant page

Introduction of this site.
See next page.

Banner

Jumps to the
Lumix site.

http:/lpanasonic.
net/avc/lumixico
mpactits1_ft1/ind
ex.html

video.

Athele’s introduction movie

Jumps to athelete’s YouTube

Athele’s Blog

D LOGGER
SPECIAL REPORTERS

W cance 4Gkt gt
Vancouver 2010.

‘Stay connected.
Rss [F}
= =
Lumix 0 x4
[
5}

x4

*%

Gear up for winter sports.
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PANM1909.1

Yancouwer X010

)

Blog

Region/Country : Worldwide

Vancouver 2010 Showcase Blog

Files: PANM1909_1.ppt

VANCOUVER 2010

Tentative Layout of the FULL HD 3D

Project Objective

This blog describes the use of Panasonic products and the
corporate pavilion, while relaying the passion of the
Olympic Games to people everywhere. It aims to provide
the kind of information that will let those who werent able
to visit the site feel all the excitement of being there.

In addition to the content mentioned above, we'll alsobe
describing Panasonic’s involvement with the Olympic Games, the
company’s sponsorship activities, and allofthe Panasonic
productsthatarein use atthe venues. Live information will be
posted onthe blogthroughoutthe event, and our staffwill alsobe
shooting, editingand postingrelatedvideo clipsthat are each
about 1 minute in length.

Project Outline

+Links on the blogstop page will take viewers to feature pagesfor
various Qlympic Games events.

+Advance information until the Olympic Games begin will include both
Olympic-related information and a sedion called "Vancower News*
+0Oncewe reach Vancouver, we'll be sending information andvideosto
showthe city's overall mood of excitement, interviews with key people,
and anintroductionto the FULL HD 30 Theatre. We may also indude
interviews with people atthe theatre.

Posting Schedule
starting in mid-January — March 31th.

Languages

English, Japanese

Information Content

PanasonicInformation
+Qlympic-related information, Panasonic’s involvement with the Olympic
Games, related content, and interviews with key people.

Vancouver Information

«& Vancouver residentwill give everyone aninside look atthe city.
She'll report on all kinds of subjects, including restaurants, city
tranzport and scenic spots.

Overall Image
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PANMO0846.1 Campaign

9’ Urgent Panasonic special WEB site for JAPAN

DQ@ Region/Country : Japan

Site Title / Site Concept

FPanasonic Special WEB site for the Olympic Games
~ the COUNTDOWN Campaign ~ 4

By this special WEB site, Panasoric hope to raise the Olympic Games’ movement.
withour targsts | mainly, young ) while counting to the cpsning dsy 20083 8-

eampsign by sending owns’ pictures, portraits, @Bphic designs, paintings:
These expressed the number 0-9
This COUNT DOWN csn
andits ooen to publicis

o 20082 8lhalf 8 yesr to the opering day),

Mot

By

this site will have user-joi ned contants, intsriews with athletes, present campsig -stc
cial WEB sits, Parasonic prometes “sharing the passians”

182 more days left to the Beijing O lympic Games

Ocial Weedwide Olympic Prser $PIZDD RYLESY ARG eI YA
e wvarirEs

Q¥ Panasonic KEAYL LI IMBET, £ E1828

et’s join count down czarmaig'l

w5 ErEDIZNET

HAGTIGY

1%2

fRAVEY IMRET. HE 1828

Wanted !
Poster models.

coming soen

Files: PANMO0846_ 1.ppt/ PANMO0846_ 2.ppt/
PANMO846_ 3.ppt/ PANMO846_ 4.ppt

W 948w furman dpdbet Guarbers in B case) © oo,
the dars §1 the Beng Ohvwnpio Ganes. W will sccept ideas Fap Hid 72 177

e Vi) e o [ - S o
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PANMO0899.1 Campaign

5’, Panasonic special WEB for JAPAN

— 1 .: . . .
mﬁ H_U;ﬂﬂ Reglon/Country - Japan Files : PANMO899 _1.ppt/ PANMO899 2.ppt/
Qu PANMO899_ 3.ppt

Breaking the world record : Gift Plan (77 \4parts)

4 Panasonic O S L Absta Accessories suchas crown andother supporting z0ods will be given to those who break the world records
F—LTHRERRBRLED !

( Plan A Plan B: Blog parts
-
— [P T—
Q5 Panasonic
HARBBREH!
i -
o

SERYX
4
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PANM1005.1

Campaign |

Panasonic Olympic Marketing

Case Study Book

Mai Magazine Subscription Promotion Campaign

for JAPAN

Region/Country : Japan

93

@Q?

Files : PANM1005_ 1.ppt

Panasonic Home Page design

“Let's go Japan!” will be deleted

208 (%)
200895 A1E R~ SAIIA (L)

A notice for the gift campaign
supporting athletes representing
Japan.

Upon subscription for mail magazine
there is a chance of getting :

b EUPESET S E O ST

samn smw wwan
Pt M A
ope =

VIEfA =nses ey surmAr  Eeney

Blue-ray Disk Player
VIERA

SR e s

.
EERUURT MLt | RESRAERNETEIATES

mEvARTY, sRuET.

* FEEARDAUCES ©

" srcamE@ia }f*mm—edﬁ‘?ﬁ%}

And other Olympic supporting goods.

Campaign Banner

LUB Panasonicz2if=3!

ERFUVEvIEHERREEF A2

e 1]

LUB Panasoniczz3!
ERFVVE v BERBRETF PR~

BFREGRNAY A - CLUS Pannsonic) MR (MA)LT,
FUT-HEEAD eemmam

CLUB Panasonic sRmz —
ERAVIEyZBFRBBEF /N~

ar

1550

./ mas
s

FrA- BN IS A 126 () T

CLUB Panasonic 2R#RE @_'_R
ERAVVEYIBAFHBGEF /=2
(] D

=

FrUR-vERCNMTEANAEIZT

This 1s a navigating banner for the Campaign on page 1
It is too small to be shown here, but we will make certain
to place the Composite Logos on the linking page

Contents: Upon, participation in a questionnaire
for the Supporting Campaign, there is a chance
of gefting goods by lot

ECLUB Panasonic

iLﬂT'u:;“EItR!R-I
FrUA-VERE

110



E’, *RUSH - Sweepstakes Entry Form
T

Region/Country : United States of America Files : PANM1064_ 1.jpg/ PANM1064_2.jpg

oy 20t
Qe

Official HDTV of the Olympic Games Official HDTV of the Olympic Games

oY Enter the Get Your Family Ready Sweepstakes OQ%

Panasonic Truck Tour Visitor Registration Page 1 0f 3 * Must be filled out.
Enter the *First Name: | *Last Name: *Email: |
Get Your Family Ready Sweepstakes a1 | paoss 2

*City: I *State: *Zip Code: Phone: |

for a Chance to Win: Gender: M(s) F (U *Age:under 18 () 1824 2524 25340 3544 45+U

I currently own the following products (select all that apply):

M Digital Camera _IPlasmaTv _| Digital Camcorder _leov
B X
e _I Home Theater System J Blu-Ray DVD Player _I Network Camera
- 1 plan to purchase the following products (select all that apply):
‘ _| Digital Camera _|PlasmaTv _| Digital Camcorder _leoTv
vancouver 2010 _| Home Theater System _|Blu-Ray DVD Player __| Network Camera
QP
S T BbTo O +50" VIERA HDTV+ 1 plan to make my next purchase within: _ 30 Days \_ 60 Days \_ 90 Days or more
On a scale of 1-10, how well do you think Panasonic products (e.g. TV, Digital camera, audio equipment) fit into your lifestyle?
Not at all Neutral Very Well
[Erervon ) ) 1 2 3 4 5 6 7 8 9 10
A ~ ~ N~ ~ ~ S s s ~ ~

Panasonic ideas for life
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PANM1330.1

95
GQ?

Campaign

Panasonic Olympic Marketing
Case Study Book

Panasonic Australia website promotion

Region/Country : Australia

Beijing 2008 - 57 days 12 hours to g0 olisn

olympic news prass releases

. THJ 14 AUGUST 2006 | 9:23am
Heve wadd Record fo ¢

d fou Coont Ilaskets in $he 15000 Nrzeskyle (101.25KE rOF

e FRI 15 AUCLIST 2008 | 5: xSn
4 neve heighty

olympic sponsorship product press rel eleases

p, for thy Hans Pole Yauylt Fingl. Paul Burgess and Ksm

Officlal Workiwide
Olympic Partner

Swim2z2win
A House Full of
Panasonic

lh;ud,' efy th

e odds to 'Go ' id't (131,25¢b PON)

"HlIlJ;lU ll" 0oa | 1:40pm

2
I¥'s Geld, Geld, Gold rnr!he Auzsie Swim teami (132.25Kb POF)

Files :

PANM1330_ 1.pdf/ PANM1330_ 2.pdf/
PANM1330_ 3.pdf/ PANM1330_ 4.pdf/
PANM1330_ 5.pdf

Beljing 2008 : 57 days 12 hours
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PANM1455.1 “ e Panasonic Olympic Marketing

Case Study Book

' Mobile Game for JAPAN
%)

Pyng 2eog ; : Files: PANM1455_ 1.ppt
0RO Region/Country : Japan

These are sports games which can be enjoyed
with mobile phone. The contents used have
already been approved by ISM.

Fade-in and fade-out with
flashing mode.

Oficial Workdwide Ohympic Parmer

Begin by choosing the game

Campaign site

Existing site has been submitted
for approval on ATHENA.

Weight-lifting

Nothing in relation to the Olympics
is mentioned in the games.
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PANM1614.2

== Pre-questionary of website

Yancouwer X010

D

.-

Region/Country : Worldwide

Campaign

Files : PANM1614_ 1.mp4/ PANM1614_ 10.mp4/

PANM1614_11.mp4/ PANM1614_12.mp4/

PANM1614_ 13.ppt/ PANM1614_2.mp4/
PANM1614_3.mp4/ PANM1614_4.mp4/
PANM1614_5.mp4/ PANM1614_6.mp4/
PANM1614_7.mp4/ PANM1614_8.mp4/

Frame of the Web Contents

Opening Bridge Main Contents Ending

1.Venue
Creating Excitementat OlympicVenues.

Showing opening ceremony of each
Olympic Game from 1988 to 2008,

Click Through

Opening Movie
Sharing the Passion frem Venue to Home.

‘ The sequentialimages, starling
fromthe display of Astrovisionin
the maximum close-up, and ending
upto TV displayinthe living room.

AduwiAiopdl oo ajuoseuedy;diy
abed do)

Table of this site contents, implying
Panasonic Commitment to the Olympic T Click
Games for 20 years. with the description
of “Sharing the Passion”

L I JL JL |

This openingintroduction implies This is the Bridge page between Main contents are categorizedin 3theme,  Clicking Close

Panasonic Commitmentto the Olympic Opening and Main contents, based on each Evolutional history. Button on the Main

Games from Venue to Home. Website fitle appearedinthis page  Detail description page of*Sharingthe Contents page,
implies thathereis the beginning ~ Passion” also appearsin this steps. move ta the ending.
page of Main Contents.

PANM1614_9.mp4

1. Page Layout of Venue in Main Contents

Thisls fenue” in Main footage.

Al Olympic footage are provided from OTAB.

IfAstrovisonis shown in Olympic
footage, Panssonic Logois plotted
over.

your selected
Olympic Game

Your Category

By siding this Bar, you can move on
the next Olympic Game, which can
be Nagano 1998 here.

Olympic G

This is the example layout of Category “Broadcast” in Main Contents, introducing Broadcast Equipment appled in each
ame.

Game

You can seethe recording Media, applied in
your selected Olympic Game.

your selected
Olympic Game

Your Category

By siding this Bar, you can move on
the next Olympic Game, which can
be Nagano 1998 here.

¥

3. Page Layout of Home in Main Contents

‘This s the example layout of Category “Home" in Iain Contents, ntroducing TV of each Olympic Game time.
By siding the bar, you can move on Next Olympic Game and Next TV Type as weil

TVis changing, TV is within the year of your selected
Game.

Olymplc Footage of your selected Game s shown inside the TV Display.
All Olympic footage are provided from OTAB.

You can seethe Olympic Footage.

which can be Soul 1988 here.

your selected
Olympic Game

Your Category

By sliding this Bar, you can move on the next Olympic Game,
which can be Albertville 1992 here.

<Hese is e Example Page of Soul 1988 >
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PANM1766.1

Campaign

r Campaign website for JAPAN

Yancouwer X010

o0 Region/Country : Japan

.-

Files: PANM1766_ 1.ppt/ PANM1766_2.jpg

Answer a few simple questions and create your very own original newspaper (extra)
Count down the days to the 2010 Winter Gimes with a newspaper extra.

Contents that produce a visual resembling a newspaper extra

This generator software allows users to create a realistic-looking front page of a newspaper through answering a
series of simple questions.

Information and photos inputted by the user are incorporated into the production of a completely original newspaper!

i 4 .
P2 ] /’&'ﬂﬂ-ﬂh’éx%fcﬂf 10 days
HRBHBE! ! 20 days User profiles and photos are entered
ot A ERIRE LTS /0—FLT, - through a newspaper preparation form.
R&HASBICERLES! 30days * Answer a series of simple uueshons

e COUDIDIN

BRONHMERR /| RE
SEAERRE.\RT—FEAN

EXLFiC) v
(1050 -B11 -Plos -8 BIEEHLES |
; 2 ISRT—=F T .

An image of a

d by the
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PANM1934.1 Campaign |

VANCOUVED 2010

Q9

Region/Country : Europe Germany

Pmasom'c Dewtscriand & Ostanech © Pacazonic Ghbel © Oter Panasoric  © Koresd S Hetines | Suchsingase © Suchen
ideas for life . .
Home Produkte  Presse Umwelt  Support  Handler  Shop Mein Panasonic

Gewinnen Sie Panasonic

High Definition Pakete Fiir den Panasonic Newsletter

registrieren und mitmachen! @& ”

) Zu den Gevinnen.
R B fovede
\ormname
(Na:hnamz
[ E-Mall-Adress

Slteees™ | |

SOUND @_’D Dagnsciuiz  Telhianmebedngungen

Umftagen & Videos
Gewinnspiale

Quick links -
Hier finden Sie Informationen zu aktuellen Angeboten und irteressanten Akiionen, die O Kaniad

Panasonic oder Partner von Panasonic derzeit durchfithren.
© Katshy bastelen

o e :
g g Uber dis

Tipp: Abonnieran Sie unseren E-Mal| [ewsletter: wir i
e rtlichungen 7u b deren Ang und Al

Regiztneren

Panasonic Olympic Marketing
Case Study Book

Display Ad Campaign 'Panasonic Olympia’

Files : PANM1934_ 1.pdf/ PANM1934_ 2.pdf

0% Panasonic

GEW‘INNQE'N SIE PANASONIC
HIGH DEFINITION PAKETE!
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" Panasonic Olympic Marketing
PANM10823.1 “ Campaign Case Study Book

Olympic Advertising

Region/Country : Worldwide Files : PANM10823_1.ppt

Design-IOC composite logo

llllllll

Q9 Panasonic http://home.panasonic.cn/

X b 1 ° o1 ® - Panescale
2 1\ & ﬂ iy ‘ !EﬁiﬁiEﬂﬁ"l‘Fﬁ:#-
AR gipL A Y & FERT ISR B > FURT IR D i O%)Panasonlc [ mome

i FRERASZRREE bomg - /\ . 0 @ B

vllf‘ Lumix
LEDRFIFE SPKD
e

// \E

Olympic website
http://home.panasonic.cn/Olympic

Lumix GEFY ., SEEHEen

117



Official Worldwide Olympic Partner

Q% Panasonic

Panasonic Olympic Marketing
Case Study Book

Model Cases
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PANMO0719.1

oy 20t
Qe

| POP ’

Exhibition tools for JAPAN

Region/Country : Japan

Watch details on VEIRA

Stand panel
5

Barroom
TBjing 2008

Bryjing 2008

QR

Official Worldwide
Olympic Partner

This barroom use in VIERA corner.

3 ay

e
#-ba-YYEIS

VIEMA

We delete every third party logos on photos.
We already have these portrait rights.

Panasonic Olympic Marketing
Case Study Book

Files : PANMO0719_ 1.ppt

Fill details on VIERA's sound system

o

B F o HERY IR » EiEviaFscE#<
2FIDHD! B NIDERIBER !

SOHITHER

WA

W-ka-vYEIS

VIErA
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Panasonic Olympic Marketing
PANMO0720.1 | POP ’ Case Study Book

Store tools vol.9 for JAPAN
95

@QED

W 4@/ (F— (W1040XH287mm) B A5 — (W297XH84 1mm)

: £ VIEN VIR VIE(A
2112118 |
Pananonkc m £
v]uf'h ign Sovca :
4 [}

W3Rk (R)L (W420XH297mm)

=i

W EBEPOP (S7E) B T FJTR)L (W250XH1400mm) W ¥I—F (W1800xH1200mm)

B5vA (W1609xH120mm)

piizs VIEIN

58vA (W1454xH120mm)
S0vA (W1266XxH120mm)
42vA (W1077%H120mm)
37vE (W913%xH120mm)

gy 202 Official Worldvide
OQ&; ) Olympic Partner

B B07FIF/ )L (WS00XH400mm)

5 | Panasonio
)

)
Q9 Ctyic Partrer

AYTE IWBLLELS
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PANMO0945.1

9
DQ;D

e
Store front tools

M DIGA POP

50PZ800

Region/Country : Japan

@Mat

@POF

WO00XH450  Play the throbbing movements of the Stadium.

W290 XH160 XDo0

EXIZ+520278~T

X’/?Awﬂﬂﬂ /

With full high definition, record any of the inspiring on DIGA!

&

BrurayDise

W315XHB8 XD20

HKBEHOTIBREDLOTRBIELEA.

*URGENT?* Store front tools for JAPAN

Files: PANMO0945 1.ppt

Store front tools

HPOP

Record on DIGA! Watch on VIERA!
{For Liquid panel26- 32V

%/ / TV E 32088

7/

} 7 { W 2525 r(—)ﬁ’uaal./.tw—m
- £

Pr—

WE00XH130XD120

Record on DIGA! Watch on VIERA!
(For quuld panel20- 23V

TINA K3 DERe
}(//,/ l naas F=! 'uaa t’.r7 ’m 4

W420XH100XD100

2 XBMRBOTIBREOLOTEBIELEA.
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Panasonic Olympic Marketing
PANM1024.1 ’ POP ‘ Case Study Book

s:, VIERA Corner Tools for JAPAN

Pryng 200 Region/Country : Japan Files: PANM1024_ 1.ppt

QG

M The Olympic Flame To be used and developed on the wall of TV Corner and VIERAEvent Corner

New production tool

...:'] 4> Mega-store
J e | ;} - TV Comer
A _ S 1
: [ - M = ] VIERA Comer
: e L Planned to develop

—— @ among these products

“A0

H1350

M Layout image of the store

b a
o o 6

_..._...,...? er—— seenas

Crssoe  VIEFA  Cpwere VIEA
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PANM1049.1 POP

4:' POP for PDP new product
)

" __,"-’:Gﬁf-jm Region/Country : People's Republic of China Files : PANM1049_ 1.ppt

Back board

Designation: Official TV of Befiing 2008 Olympic Games

Top POP
COllllt (lOWIl POP Up to the Olympic Games to 253 days

50 yigr 200085 5

R 31K S th Passn

Sit POP

R Rz

QRS SIRER AR Light box

{ Panasonic

UicalHerkdwide Olympic Par e
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PANM1645.1

Panasonic Olympic Marketing
Case Study Book

-&- Vancouver mascot animation ePOP

YANCOWEr 2010
2ol
Olympici®&

A VIERADS 4348

ag—

VIERA HDTV ensures superb

quality with lifelike details even
for fast-moving scenes like the
Olympic games.

-«

B TVEIRAY VIERA

BEHNDE-POPTIE, VIERADD  FI=Panasonic

OIAAYFETH, FUEVIOTHRATNST: —)

H. ANTEYFEEA,

Region/Country : Canada/ USA

Experience the
Vancouver
Games with VIERA
HDTV.

VIE

Experience the
Vancouver
Games with VIERA
HDTV.

Files: PANM1645_ 1.pdf

VIVi&E

Al

Enjoy your
and H

home on

the big screen.

&% DE-POPC(&, VIERADD O F(=Panasonic
OIFARAYETH AU EVIOTHATNS
B ANTEYEE AL g

A2
Enjoy your
and H
home on
the big screen.

EBNOE-POPTIZ, VIERADT 0 FI=Panasonic
OIHAYETH, YU E v 0T AN A>T
B ARTEYE A, ™

A 600HzAT£EH(Ta7LELIC
R

Razor-sharp
images.

B LA7VMIILRKE-POPD
BEASAFEALLD
Razor-sharp

images.

SOOre- a0n S feld Orve

EMOE-POPTIE, VIERADT @ FI=Panasonic
OFAAYES #, A YLy IOTHATINSE:
B ANTEYE AL >

"sé‘ VIEA
L/ IMABE VIEWER
o
37

-
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Panasonic Olympic Marketing
PANM1720.2 I POP Case Study Book

-ﬁ- Sales item(M) for Japan

VaRCOUVEr 2010 Region/Country :Japan Files: PANM1720_1.ppt

Q9

X MARK MARK
. [EERA4—bk Gate design . *vF3782-vb7Ih  Free standing
display

B 52—V 5R7R7—ZF YA~ Floor sticker

We wiladd Mascot names here.

P -

Joc slogan

Specnal event

MARK MARK

.:r.:lﬁ?ﬁﬁﬂ Written appeal .Eﬂ(ﬁPOP Cauldron  display

B 7RU—ro—1U5  Athlete cut-out E E

JOC slogan
£

,;';r",SpeciaI event

{a'.

I et | | o

B t~or@ssv—»  Balloon
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PANM1820.1

=
i
vancoower =@ Region/Country : Japan

:,@

Light box

RN () W
W72xH362

" .
¥*

&8O
Sy wowdinbg Ay LapEOM [FOGO

*.
3

Panasonic Olympic Marketing
Case Study Book

Files: PANM1820_ 1.ppt
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PANM1957.1 ’ POP

== Disc POP for JAPAN
i

Yancouwer X010

Ly

e

POP for Blue ray disc.
Record and watch the Olympic Winter Games with Panasonic blue ray disc.

- 1 5Omm |
— AT 4
35 Nimm 49 T - 5 =
35 o 3 AN Wy
s - } deeed ‘14; -l".}. JE,Q.Q(K]'}
| A—— = ke b
= Panasonic | VU4
‘ nm .
»ancouver 2000 Official Worldw de
35 (G AV Equipmen: Partrer
{8 @R | :

>~ L® 335155
j‘ W

NFI_9DTWV—LA

(EED

Panasonic Olympic Marketing
Case Study Book
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PANM10415.1 | POP

English Best Buy and Future Shop In-Store POP

»

N
PROTECT YOUR MEMORIES WITH PANASONIC PROFESSIONAL \
GRADE LONDON 2012 OLYMPIC SDHC MEMORY CARDS
e .E.
"""|*|*|0| |ﬁ =um= “’" “’ '“‘"
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| Panasonic Olympic Marketing

PANM10803.1 | POP Case Study Book

Digital camera DMC-TS4 and Camcorder HX-WA2

Region/Country : Korea Files: PANM10803_ 1.jpg/ PANM10803_ 2.jpg

ﬁ Official Woeldwade Olympoc Partoer
Y -
OQ% Panasonic

=<
panast™ b

I

6% 23UTE] 7H 22UNx| Y HT BES

DAY BE OIMES HAIELICL
; . A

L b

6% 20uNEl 78 2201 o1 ME BESE S w4 Fh0i} TS4,
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PANM10416.1 | POP

Store front tool for japan

Region/Country : Japan Files: PANM10416_1.ppt

»

Store front tool

300 - 300
* * - -
Front ‘ pom Side fzoo
2 — RDTF— TR D
b 77 mmway
el //
LOCOG ,Composite logo — EE+UP Y
BEX
+
3 ESEEAE &
= 8
10C ,Compgs\lte logo Shclvaliele
“T—__| Panasonic — HEoH
g QOO g
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Panasonic Olympic Marketing
PANMO0560.2 l Corner | Case Study Book

E’, Material of Olympic promotion zone

yeg 2eed Region/Country : People's Republic of China Files : PANMO560_ 1.ppt

QG

PanasonicABSHER L mRRIE
2008

Panasonic P2HD/DVCPRO HD s |

the official video format for - ]
recording the Olympic Games in
high-quality images. /i
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PANMO0694.1

200
O

| Corner ’

Store corner(103PDP) tools for JAPAN

Plan B We are opening “MARIO&SONIC AT THE OLYMPIC GAMES” TV game meet on

Panasonic 103 inch VIERA! Let'’s join!!

ot Panasonic

i v e 8 LB APanasonic103% 75X 7 7L & VIERKCT

QR P —— U4 &Y=y ATIEA U » 5157 — L ASB R
\RE@BHURD/ OC@ A ;«g@ BMES D! BMT DT LICRBBD?!

- . l
50 E
T ——)
"B
s E &
We are opening e ¥ J
Olympic Games 29
competition game = w Z
meet on 1" ﬁ} g'/
Panasonic 103 g ?" 2
. v
|ncr,1 VIERAL — " =
Let's join!! LN =
One chance to try + ¢
by one person. 2 |

Panasonic Olympic Marketing

Case Study Book
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== Graphics for Panasonic Booth at HBC Superstore
'

Yancouver xoio

Q%) PANM1700_3.JPG

LIMITED
EDITION
OLYMPIC
SD CARDS

Collect them all

T
lg
£
o
(/]
L
§
S

LOCATION JOB# BP4488  DATE DRAWN__JULY 28/09 REVISION

PROPERTY OF NORTHERN PRODUCTIONS
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Panasonic Olympic Marketing
PANM1908.1 | Corner | Case Study Book

== Panasonic Branding @ The Bay Downtown

VANCOWVEr 2010 Region/Country - Canada Files: PANM1908_ 1.JPG/ PANM1908_ 2.JPG/
() PANM1908_ 3.JPG/ PANM1908_ 4.IPG/

PANM1908_ 5.JPG

R
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. . Panasonic Olympic Marketing
I Window Display ’ Case Study Book

PANM1880.1
-*- Panasonic Window Display @ Vancouver
. Files: PANM1880_ 1.pdf

“'"‘FHE"‘“ Region/Country : Canada

e

§ |t

[viers B3

2 |

| v - A | LIMIX
y | — | —
Panasonic ldeas for e Panasonic ideas for e Panasonic ldeas for We Panasonic ldeas tor e

Hl
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==  Panasonic Window Display @ Bay Bloor Radio in Toronto

i

VANCOUVET 2010 Region/Country - Canada Files: PANM1918_ 1.pdf
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PANM10728.1 | Window Display PO Oty BonT

shop window Fast Shop

)“E Region/Country - Brazil Files: PANM10728_1.jpg / PANM10728_2.jpg

7
=

SIMTy 1A
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PANMO0842.1 I Catalogue ’ Panasonic Olympic Marketing

Case Study Book

E’, URGENT VIERA's catalog pages for JAPAN

'EE':&M Region/Country : Japan Files: PANMO842_ 1.ppt/ PANMO0842_ 2.pdf
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PANM1664.1 Catalogue

?- GAV Catalogue

uan:nmc'-]r%;mn Region/CountI’y : Europe Files: PANM1664_ 1.pdf

B

Official Worldwide Olympic Partner

QP Panasonic

sharing the Passion

Creating excitement Delivering Olympic Games
at Olympic venues excitement to the world
Panasonic supplies large video screens, profes- Not only is Panasenic video equipment used
sional audio systems, projectors and other AV throughout the various athlatic venues - cur
equipment to sporting venues throughout the wvideo monitors, editors and other broadcast
Games - so live audiences can enjoy the sights equipmant is also used at the Intarnational
and sounds of the athletes’ performances. We also Broadcast Centre [IEC).

contritute to the exciting Opaning and Closing
Ceremonies with our advancad udic and video

technologies.

Enjoying Olympic
Games excitement at home

Panasonic delivers the dreams and excitement of the
Olympic Games to your home. Enjoy the athletes’ mem-
orable parformances on a large, high-quality VIERA TV,
experience life-like s2nsations with @ Panasonic home
theatre system - and racord or replay scenes whenever
you like with ana of our DVD or Blu-ray Disc™ racorders.
High-speed storage media also makes it possible to watch
wvideos o view photos when out and about with an SD Card
camcorder or LUMIX digital camera.
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PANM1689.1 ‘ Catalogue

E

-l=_ Lumix Fall Catalogue 2009

Yancouwer X010

T

Region/Country : Canada Fles - PANM1689_1.pdf

Lumix Digital Cameras panasonic.ca

Night Shooting

Panasonic ideas for ife
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Panasonic Olympic Marketing
PANM1814.1 ’ Catalogue Case Study Book

-F- Lumix Fall 2009 FSI

Yancouwer X010

Region/Country : Canada Files : PANM1814_1.pdf

e

IFYOU'RE
EXPERIENCING
THE OLYMPIC GAMES,
PANASONIC IS PART OF IT.
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Panasonic Olympic Marketing
PANM10738.1 | S Case Study Book

Catalogue Lumix

Region/Country : Americas Peru Files: PANM10738_1.jpg

»

Great Lenses Make Great Cameras.

LuUuMIX  Panasonic LUMIX

2012 CAMARAS DIGITALES

Olympic Partner
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Panasonic Olympic Marketing
PANM1088.1 ’ Flyer ‘ Case Study Book

RUSH Retail Circular (6th Ave Electronics)

Region/Country : United States of America Files : PANMI1088_ 1.pdf

»

Days
Until The

2008 Summer
Olympic Games

Tuesday, April 29, 5-Tpm

Cona maat 1008 Olynpk: goks masalist Ko Strug

Official Worldwide

Olympic Partner 1 .
O@ EE e
BT uw e
Oy

Get your family ready for the first

HD Olympic Games

See it on a Panasonic VIEfA HD TV

P ¥ ' VA Wickonen
e o ) Tl
e el
T e, A e, S o

[+t [+ O

PARAMUS, NI
“m e T 331 Rote AWzt
{0 5674620 @nE03%
sy
B, 36 o P, 80 = Cormmact, W B B, R iy Do, K i an, W5 — iy H— W B, N — Waen i, 6 = Wiy, 36




PANM1311.1 Flyer

84 Urgent VIERA Ad in UAE
o)
Bryng

Region/Country : United Arab Emirates Files: PANM1311_ 1.PDF

OQP

Unbelievable Price Offer!

2755

2,499 phe

32" High Definition
LCD TV

TXI2LXTEXA

IPS Alpha Panel
+ 1366 x 768 Pixels o ia S

Crisp
Beautiful pictures

+ Prograssive Scan

* VIERA Link

+ 2 HDMI Inputs

* PC Input

+ Headphone Jack
Wall Bracket

Delivery +

Installation
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Panasonic Olympic Marketing
PANM1539.1 | Flyer Case Study Book

===  Sales Handout design

i
vancouver 3010 Region/Country - Canada Files: PANM1539_ 1.pdf

500

Flyer for Olympic family and Olympic partner
of Panasonic branch of the host country.

Panasonic

ideas for lite

PANASONIC SUPPORTS ALL YOUR
AUDIO VISUAL NEEDS FOR THE VANCOUVER
2010 OLYMPIC WINTER GAMES

Panasonic is the official Workdwide Olympic Partner of Audic and Videc
Equipment for the Vancouver 2010 Oiympic Winter Games. W are plassad to
affer all Dtympia Partners [Sponsons and Government stakosholders) prefered
pricing on our following products:

#  LCD and Plasma Conswumer TWs

*  Plasma Digital Displays

*  Workd's Langest Plasma 102 inch {for rent or purchese)
+  Projectors

+  HD Camoonders.

*  Blrray and DVD Players

+  GCTV Security Cameras and Recordens

+  Lumix Digital Cameras

+  and much more...

Whether you require the World's Largest Plasma to capiure the attention of
your hospitality guests, digital signage for advestising at your venue or
sacurty cameras to protect your Celebration Site, we would ba pleased

o mupport you.

*  Neads sssessment

»  Provision of produsct informadtion

s Timely Cuates reflacting EXCLUSIVE pricing to Olympic Partners
» Exceptional Customer Sarvios

| PLEASE CONTACT THE PANASONIC VANCOUVER 2010 TEAM: |

Tor Henderson  Tek: G04-728-5870
[Email: thenderscniica. panasonic. com

Kelly Phillips ~ Tek 604-203-2337
[Email: kphilipsi@ica panascoric.oom

[E LOOK FORWARD TO MEETINGWITHYOWLT |

145



PANM1670.1

Yancouwer X010

)

Flyer

One-page Sales Handout for Lumix & SD Card

Region/Country : Canada

CAPTURE YOUR OLYMPIC MEMORIES WITH PANASONIC

Panasonic Officlal Products for the Vancouver 2010 Olymplc Games are Ideal for Corporate & VIP gifting, Promotlons & Glveaways and Hospltality

LUumMIX

Programs. All Olymplc Partners quallfy for discounted pricing.

To purchase or for more
Information, please contact j~ Bl B -
the Panasonic Vancouver - =l . Lumix ZR1

2010 Team: N
. ﬁ ) — -

Jodie Jacobsen
(604) 204-3233
Jjacobsen@ca panasonic.com

Kelly Phillips
(504)403-2937
kphillips@ca panasonic.com

Tor Henderson
(604) 726-5870
thenderson@ca.panasonic.com

Panasonic

vanceuver 2010 Official Digital Camera

€73 of the Olympic Games

Files : PANM1670_ 1.pdf

12 Megapixels

Bx Optical Zoom & 25mm wide angle
2.7° LD

Power Optical Image Stabilizer

Ultra high speed auto focus
Improved Face Recognition feature

3
—

Class 10 ==

Made in Japan; 10 Year Warranty
Ideal for Burst shooting,

High Definition video recording
and fast transfer to PC

Handle extreme temperatures
from -25 to B85 degrees Celsius
Available in:

4GB Single Package,

4GB Twin Pack and

BGB Single Package
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Panasonic Olympic Marketing
PANM1763.1 I Flyer ’ Case Study Book

== Panasonic Promotion Materials in Future Shop Flyer/Store

Region/Country : Canada Files: PANM1763_ 1.jpg/ PANM1763_ 2.JPG

Capture the spirit of the

All your cell phone needs under one roof.

The mostcaners. e Free phone seup

céllshop =

Pandua

£
s

et for s

Sbised expert Ruantees
e

LIMITED EDITION 121 Megapixel Digital Camera
& Zoom - 25mm wide-angle lens
27" LCD SCTeRN 1ot 10 wonks: wETOR
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PANM1902.1 ‘ Flyer

== Panasonic Ad on Best Buy Flyer

00 Region/Country : Canada

Files: PANM1902_ 1.jpg/ PANM1902_ 2.JPG

T
CCANAAWITH
| THSPAMSINE (D)
- 200 FANPACK
PO
[VISA PROMO ]
- L J’meg. aadibaintinlkie o
e - -
¢ CANADAWITH
| THSPAMSONE
| ZDOFANPACK
FPO
[ViSA PROMO ]
_—— el
= &W-W.w?mzm-_ﬂ-m'uu_uI:.'
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PANM10754.1

‘ Flyer

»

Region/Country : Canada

Best Buy Olympic flyer

Files: PANM10754_1.jpg

TUTETS

47" 1080p 120Hz 3D LED HDTV - Q%) 47" 1080p 120Hz 3D LED HDTV
N Panasonic SN
= Ll =]
AFTER SAVINGS Official Worldwide O(ympiz Partner 2 L e — 1 auswe | |rececueer]| AFTER SAVINGS

P ‘ 868 (0e"

GET READY FOR THE SUMMER GAMES

Peecric | FREE 16GB PANASONIC
_a, OLYMPIC MEMORY CARD
e] WITH PURCHASE OF
16 &80 ANY PANASONIC HDTV

®

SAVE *XXX SAVE ‘XXX

DMCZS 12.1 Megapixel
Digital Camera
* 24mm wide-angle lens

COLLECTOR'S EDITION OLYMPIC MEMORY CARDS
COLLECT ALL 4

SAVE *XXX stk wab Cos: 10196716 \
B 9

X e e |
gzl \

Full High-Definition
Flash Camcorder

* 3D-ready
SAVE XXX oxsoomx stk web coce 10199073

SAVE XXX

3268 (x|

m || 7"

16GB ( !_X;_: 10500

SAVE XXX

00) 13

XX through Month XX, 2012
dal

aceped masit
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Panasonic Olympic Marketing
PANM10887.1 | Flyer 10887 Case Study Book

Dealer Catalogue 2012

Region/Country : Mexico Files : PANM10887_1.jpg

»

Calidad en Imagen y Sonido

TC-L42U5X
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PANMO0672.1 |

95

%7

DM

Leaflet design for JAPAN

Region/Country : Japan

‘ Leaflet design ‘

e ahimhs S Farw

Files :

Panasonic Olympic Marketing
Case Study Book

PANMO0672_ 1.ppt
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Beijing Olympic Games memory goods are won by a mz' ;
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PANMO0732.1

95

%7

| DM

DM set for JAPAN

Region/Country : Japan

Files :

2 LE

PLXT!!

SEOMEA ) Uy TRk h SR EET,

INTINEDIVTIHNHRHTO
F1) 271k TT ! BFTUrLEIC
ARDEBLE, 41 Iy TDOBBHE| T+ )=y 70

TA—ATHELALZIALZLLD!]

BAARIH =DV 2y T8,
1)y JI@ THAIwmHECHE
SHTREZXLEL!

onTanLT
BEULI RIS HCRLIXT!!
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TFa=Heszn<r

LIDBB LS THEYET! OOThENHOOL

RETTH! LILL L4 FI21 RO PRV R THAIRA ) YD 5
RI-FLET! Rl FRMADRE—IHEDEC SR TELHTT Lo

Panasonic Olympic Marketing
Case Study Book

PANMO732_ 1.jpg/ PANMO0732_ 10.jpg/
PANMO732_ 2.jpg/ PANMO0732_3.jpg/
PANMO732_ 4.jpg/ PANM0732_ 5.JPG/
PANMO732_6.JPG/ PANMO732_7.JPG/
PANMO0732_ 8.JPG/ PANM0732_9.jpg
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Panasonic Olympic Marketing
PANMO0766.1 | oM | Case Study Book

E’, Envelope design for JAPAN
By

200
O

Useful information

For Beijing Olympic Games,
Watch on Full high definition TV VIERA.
Record on full high definition recorder DIGA

National Panasonic fair.
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Official Worldwide Olympic Partner

OR$ Panasonic

Panasonic Olympic Marketing
Case Study Book

Model Cases
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53 INTER BEE 2007 Booth for JAPAN
Bayag

OG0 PANMO671_ 3.pdf/ PANMO671_ 4.pdf
Official Worldwide Olympic Partner Sy S . Wnter D
O¥Panasonic | | k) A
REVEG IR Y s AR TREA ) ey 22T £ FLET SR, WY =)
@ Sharing the Passion =P = sl
Aes S
:/‘t;‘-rlt.ﬁ Broadcast Home Aw‘t_gl_.“ 3 :v‘il‘: ""5;;'”:
=D Die
n v
.......... 8!
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PANM0956.1 m Exhibition

4'3 CCBN showcasing design

w Region/Country : People's Republic of China Files : PANMO356_ 1.ppt

PERSPECTIVE VIEW
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PANM1468.1 m Exhibition

Booth design in Qingdao roadshow

Region/Country : People's Republic of China Files: PANM1468_ 1.ppt

»

TV showcasing area with Olympic logo

Up-close for the logo 9. Pana

Booth whole image

Other Olympic logo in TV showcasing area
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anioss7s I s

Exhibition booth at Consumer Electronic and

s0chl.CU Photo Expo in Moscow
201402 P
Region/Country : Russia Files : PANM10557_ 1.JPG/ PANM10557_ 2.jpg/
PANM10557_3.jpg/ PANM10557_ 4.jpg/
PANM10557_ 5.pdf
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PANM1290.1 | exhibition Showroom

Panasonic HD showroom design in MPC

2
Fagag 2008
olels

Region/Country : People's Republic of China Files : PANM1290_ 1.ppt

Up-close for Panasonic HD showroom Panasonic HD showroom

MCAYSEIo ARG, (RRBAC/QBA/QNE) Panasonic
WCAYYESORRSL (BREZES/QNC/THO) Panasonic

entrance Showroom interior
This panel has some information for the history of Panasonic support Olympic Games in the
past 20 years
And also some information for the Panasonic Vsponsor produc'é used’in the O‘I‘ymmc \}Enue. —
broadcasting center and home.

Another direction for up-close for Panasonic HD showroom 103"PDP in MPC hall in 1F with Olympic logo Panel

WYL ARG (SNE23NS/RC/THD) Panasonic
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9, design for showroom activity with Olympic logo

Region/Country : People's Republic of China Files: PANM1444_1.ppt

%7

Effect picture for the sport playground DM (two side)

2008 is the year of Beijing Olympic Game, would like to have
atry?

CometoF icCenter Beijing to i

T ITETE STE PESSIOT SO Mg pEEtle ete.
;i he high-tech

Panasonic
idoas for life - ideas for life
Panasonic Center Beijing PanasonicCen
_E with you to Ima
winthe Olyrypl

>
2008PERIZF, FHRARD?
¥ Panasonic Center Beijing 0 S -
BEMEITAREER. WRITE, BORT, MaNAS - | g

SEASARUATER, BERETE
EHMRiE), sA12B-8H248 b pE——

WHRIE. 010-65331007 tit. o
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«=  P-Center additional for JAPAN
'R
VANCOUWVET 2010 Region/Country :Japan Files: PANM1890_1.ppt

.:-,@

Rollout at Panasonic exhibition venue (Panasonic Center TOKYO)
From mid-January to the end of March

This is an additional application for the PANM1855.

The clock shall be anon-brand ftem. * T i the design for the video to be projected.

A wall-like design representing the inside of
a room will be projected in video form.
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PANM1928.1 m Showroom I Panasonic Olympic Marketing

Case Study Book

== Panasonic Center Tokyo tools for JAPAN
'
nnfl.n':r:-u:u Region/Country : Japan Files: PANM1928 1.ppt
Quiz Rally Stamp Card ok i et i 1 s e ST

Stamp area on
card for stamp
rally
@ ! Quiz questions will be based 0
— the Vancouver 2010 Olympic
Winter Games.
i s —— .
8 ) [—
AN ———— hinid e Participants who answer all quiz questions
- T a The stamp card is a tool to be used in the stamp rally for tly will be ded an original
‘ children to be conducted at the Panasonic exhibition venue notebook.
(Panasonic Center Tokyo).
Panasonic HP banner design
RI1_XF-I (FROITST 4y IBDBASEL)
_;_ ) |
T (R0 800 EEITZLANN K
. . ':-: e ‘?
Aboard featuring the associated mascots and logos S el & |
will be placed outside the premises.

R2_XFIJ (RROIST 1y IHHED)

T RYOoR=5IIBYY
— =, | BEEROPTHA010

|

Supporter's WEB site 2010 for the Vancouver
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Olympic Show Area in Panasonic Center Beijing

Region/Country : People's Republic of China Files: PANM10488_ 1.ppt

RAA—D FYLVEVIERIA—ILAZE
BHETE

= PR BRER

JORETANAS
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Official Worldwide Olympic Partner

OR$ Panasonic

Panasonic Olympic Marketing
Case Study Book

Model Cases
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PANP0433.2 B vorkonproduct Panasonic Olvcr:Srcht'\('JZrylﬁggﬁ

SD Memory card and package
d

Region/country -Worldwide Files : PANP0433_ 1.ppt/ PANP0433_ 2.pdf/
%j PANP0433_ 3.pdf

AR X= KA A=
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5” PND product design

Files: PANMO977_ 1.ppt

mﬁm 1 . 1 . .
folels Region/Country : People's Republic of China

This sticker contain product information such as model, name, specifications,
producers and production date.

wia g

SIIEA SR

gORRRBHEMLE
HRSRNAARERERA~UFEE
Ll TR | T B
UL L 8BBHAGD10015
M ER 2008 02 18

When you turn on the product, you will see the screen with Olympic image.
At the back of the product has a sticker of Olympic stand-alone logo.
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PANM1065.4

95

@QED

Car Multimedia Press Release for JAPAN

Press Releasefor Car Multimedia Special Package

Region/Country : Japan

Mark on Product ’

Files :

Panasonic Olympic Marketing
Case Study Book

PANM1065_ 1.doc/ PANM1065_ 2.ppt
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About Commemorative Package Model (summary)

We are offering two types of Special package for a limited time only. The 2008 Olympic
Games will be held in Beijing, China starting on August 8™. Running parallel to The Beijing
2008 Olympic Games, Panasonic hopes to accelerate the sales of Car Multimedia
particularly digital broadcasting tuner .The special package here will include TU-DTV30(two
tuner type) and digital antenna TY-CA230DTF(two tuner type) prepackaged together. Real
time enjoyment of the Olympic Games in the backseat of your own car will become possible
with these items released in April 2007. The tuner boasts its top-class performance in the
industry, compact size, and energy-saving consciousness.
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Product001 m Mark on Product

=== Mark on Products for Vancouver This page is not from 10C Approval
[

uan:nmﬁ&;mn Region/CountI’y -Canada Files : Product001_ 1.pdf

.-

CAPTURE THE SPIRIT OF
THE OLYMPIC WINTER GAMES

Panasonic Lumix ZR1 Official Olympic Edition
For Vancouver 2010 G SR s iy e

fime only, from September 2008 through January 2010.

* Panasonio is the first manufacturer workdwide to lunch SDHC  cuass@
cards in the now, higher Speed Class 10 format. Capsble

mmmmmmm ever from card to PC.

* Panasonic's Gold Serios Class 10 SDHC cards arm the best choios
for today’s advanced consumer and professional imaging devices, as
ﬂ-mmmﬁmdlmmmdﬁm

APSIMDSGIY. 08 Srok APSIWGGVIK: 1508 Seghe

T

Panasomc’s Advanced Features Panasonic

ideas for life

© Madomapen - G o

B T Excoptonal controfi - cptimizas data fransfar poad efficlancy 8 minmizas
cand gataronation.

10 Yoor Warranty - cur uErantos on avary card wa maka.

Spood Class ratad — a8 Panasonks SDHC Cards Ncico the SDA nausty
=PRcication 10 guarantoo minkmum sustanod transior rtos requird for
g | ‘cortain camen Katuros 10 work Ihok bast.

§ A Fanasonic SOHC cards oan handio Gxirama Samporaturas, from -25 10
85 dagrocs Calsiun, making them Kaal 1or taking & keaping picturas storod
safoly I axroma wasthe.
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Product002 m Mark on Product

Ma rk on Prod ucts for London This page is not from 10C Approval

Region/Country : Great Britain Files : none

»

Panasonic Olympic Games Licensed Product

DMC-G3TWIN-2012 HDC-SD90 HD DMC-S3EB-WA HX-DC1EB-W

Includes a commemorative one-year-to-go £5 coin

RP-SDU32GD1K RP-SDU16GD1K RP-SDU08GD1K
RP-SDU08GD1K

RP-SDU04GD1K RP-SDU16GD1K
RP-SDU32GD1K
RP-SDU04GD1K

CAPTURE YOUR
OLYMPIC MOMENTS
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http://www.panasonic.co.uk/html/en_GB/Products/LUMIX+Digital+Cameras/London+2012+Collection/DMC-G3TWIN-2012/Overview/7821201/index.html?view=&useLayout=productImage
http://www.panasonic.co.uk/html/en_GB/Products/LUMIX+Digital+Cameras/London+2012+Collection/DMC-G3TWIN-2012/Overview/7821201/index.html?view=&angle=4&useLayout=productImage
http://www.panasonic.co.uk/html/en_GB/Products/LUMIX+Digital+Cameras/London+2012+Collection/DMC-G3TWIN-2012/Overview/7821201/index.html?view=&angle=2&useLayout=productImage
http://www.panasonic.co.uk/html/en_GB/Products/Camcorders/Active+HD+Camcorders/HX-DC1EB-W/Overview/7825055/index.html?view=&useLayout=productImage
http://www.panasonic.co.uk/html/en_GB/Products/Storage+and+Recording+Media/London+2012+Collection/RP-SDU32GD1K/Overview/7586379/index.html?view=&angle=2&useLayout=productImage
http://www.panasonic.co.uk/html/en_GB/Products/Storage+and+Recording+Media/London+2012+Collection/RP-SDU32GD1K/Overview/7586379/index.html?view=&angle=1&useLayout=productImage

PANMO0431.1 m Package

4” Portable DVD package

B2 Region/Country : People's Republic of China Files: PANMO431_1.ppt

-------

Malti-Format Pisyback B 1448 A 483t

ersrsgrrem
" | :

a5-dnmu un { 8.5.«:--..._5

Gz ' —

|6 L

. Z¥L02%4Ne
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F’, Car multimedia package for JAPAN
Pyng 2eog Region/Country : Japan Files : PANMO847_ 1.pdf/ PANMO847_ 2.ppt

QG

Digital tuner L|qU|d color monltor(8V) quwd color monitor(7V)

L el Bl AR PRI BANY LR L araave

ey
6.1"‘/..77. mert —/\— Stradada

A Panasonic’s car multimedia is for the Beijing Olympic Games.
B Use Panasonics full segment TV to watch the Olympic Games.
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F’, VIERA Package Design for JAPAN

75 2008 Region/Country : Japan Files : PANM1032_1.ppt

QG

Package design for VIERA

IOC Stand-alone Logo will be used.

In order to upgrade our recognition for the sponsorship of
The Olympic Games, we would like to add the Olympic logo onto the
conventional VIERA design.
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Panasonic Olympic Marketing
PANM1707.2 m Package Case Study Book

== BD Pack for JAPAN
4
VANCOUVET 2010 Region/Country :Japan Files : PANM1707_ 1.pdf

.:-,@

M=J=EIUF
Panasonic
=)
Bfeirang Eliae
TAAP R

P 1 bl B # L]
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Panasonic Olympic Marketing
PANM0922.2 m PV ‘ Case Study Book

U’ Internet TV page design for JAPAN

Region/Country : Japan Files : PANM0922_ 1.gif/ PANMO0922_ 2.gif/
Qp PANMO0922_ 3.ASF/ PANMO0922_ 4.ASF/

PANMO0922_ 5.ppt

History and |nsp|r|ng story of the Olympic Games MOVle play
15t step page

Panasonic

Panasonic kieas loc Rle

il 72 M5

ROAD to Beijing o0 I

’Trm\ I)Nmum One l lsmnn

¥

Coming soon ﬂ Coming soon

RARL S RISV

Panasonic TVASI7
INRETEE DM T
7OE—a K7t

Click here!

Promotion video for the

Olympic Games by Panasonic
Contents movie

. : /s .
© Courtesyof Studio lj © Cou?tesy of Studio L
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oaveosszs I e

Special premiums for the ceremony
OQO

Region/Country : Worldwide Files : PANPO482_1.ppt

1. HD camcorder + SD memory card and special case ( QTY. 10 set

= -—ﬂ’g\

ac® +
- .

Regular model with
No Olympic logo

ite | th d
la(')‘((:’ ftg':ggilageogo manes 10C composite logo on the SD

memory card for the camcorder.

2. Noise cancelling headphone ( QTY. 100)

10C composite logo on the
headphone.

175



Official Worldwide Olympic Partner

O Panasonic

Panasonic Olympic Marketing
Case Study Book

Model Cases

\[o]e
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Panasonic Olympic Marketing
PANMO0058.1 NOC — Case Study Book

Congratulations London

ﬁ Region/Country : Great Britain Files: PANMO0058_ 1.pdf

Banner for announcing the host county of Olympic Games in 2012.

Cengratulatmns London

t” £
l|
]D<1l.|\
o A!' ﬁ,-n \ ke
iy | V" by ﬁ -"Im;; **p SN b

e

- TN

_I-'ﬁ | 410
(YR
? : NSOk LB t '

Voot GOl B Oﬁdal Worldvnde Olympic Partner

Q%S Panasonic

WWww.panasonic.co.uk
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PANMOS857.1 NOC NOC ’ Panasonic Ol\ér:gcstl\(lja;kgggﬁ

53 Flag with VIERA for JAPAN
Beyag

Reg|on/COuntry : Japan Files : PANMO0857_ 1.ppt

200
O

Flag

Panasonic
We would like to use with TV VIERA. ) ARt

Please check.

JOC composite logo

BriEhi=vikl ©

JOC slogan
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PANMO0946.1 NOC NOC | Panasonic Ol\ér:spzcstl\ﬂ?j;kgggﬁ

Exhibition tool for JAPAN

53
Bajag 2008
e

Sales tools for VIERA(TV) booth

OATNR S

HAENIZ IR

¢ JOC slogan and JOC composite logo have been added.

v RVVECOOBRERSIRS,

Ea=?UEIS. ey *
N
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Official Worldwide Olympic Partner

Q% Panasonic

Panasonic Olympic Marketing Case Study Book

Model Cases

Employee

Engagement
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’
£

7. Torino Premium Banners New (Horizontal/Vertical)
proset
torino 200& Region/Country - Worldwide Files : PANP0O037_1.pdf/ PANPO037_2.pdf

0Qs

forino 2006 Official Worldwide
O@ i Olympic Partner

forino 2ooe

Na%eX

Official Worldwide
Olympic Partner

B20mmiL) x 530mm{¥V)

S00(L) x 1050(W)mm
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. Panasonic Olympic Marketing
PANP0078.1 I Office Deco Case Study Book

i

/, Torino Flag A/B/C/D

J'J*
2EF4+
rnrl_r:iln =008 Region/Country : Japan Files : PANPOO78_1.jpg/ PANP0078_ 2.pdf/ PANPOO78_
QQY 3.ppt/ PANPOO78_ 4.pdf/ PANPOO78_ 5.pdf/

PANP0078_ 6.pdf
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PANP0817.1 Office Deco

Panasonic Olympic Marketing
Case Study Book

I0C Banner
OO

Region/Country : Worldwide Files : PANPOB17_1.pdf

ICC Banner

WE00mm x H1,070mm

2008/01/29
WE10mm x HE50mm
I —

Official Worldwide
Olympic Partner Official Worldwide Olympic Partner
Panasonic 1 QY Panasonic
Q0.9
B o e -
P - -
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Panasonic Olympic Marketing

PANMI156.1 S0 Lo Study ook

+ Panasonic Richmond Office Renovation Design

VANCOUVET 2010 Region/Country - Canada Files : PANM1546_ 1.pdf

P
o

»
=T
=
I I
IIK.MI‘JQ'C
@
Panasonic
Offcd Weridwide
Chywoi Pt
* Full Front Wall (A3)
Richmond BC coffice
Olympio design ok
Concepts Varsion 1.0 B
e
' B
vancouver 2010
Official Worldwide
Olympic Partner
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PANP1550.1 Office Deco

== VAN POP JPA
[ I
vaneose 2@ Region/Country : Worldwide

.:-,@

‘g:: vancouver 2010
POP Stand_A

300mm x 130mm
Scale 1/2 (AaEhE)

Panasonic Olympic Marketing
Case Study Book

Files: PANP1550_ 1.pdf

— EAPIU

!

!
i

vancouver 2010

Qe

EEiC
2 LEDR

Panasonic

Official Worldwide
Olympic Partner

T

2009/02/03

T
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. Panasonic Olympic Marketing

[ 4 °
i internal Wallpaper
vaNCouver 2010 Region/Country : Europe Files : PANM1663_ 1.jpg

e

SHARING THE PASSION FOR OVER 20 YEARS
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PANMO319.1

Employee Engagemen Intranet

Panasonic Olympic Extranet

[ What's New | © Japanese
» Sep 5,2008 Leaflet tfor Public Use) (POF 888KB)
» Sep 5,2006 Marketing Guide Book (for Internal Use) (POF 6.60MB) Beijing 2008
» Aug 31,2006 Olympic Logo Design Manual Premium Goods
» Aug 31,2006 Logo Data Library Collection

» Aug 31,2006 Marks and Premiums Approval Submission Form

0O Beijing 2008 Olympic Logo Design System Manual ”

Olympic Logo Design Manual Logo Data Library

% 1 Introduction (326K8) o 10C Logos NEM

5 2 Approval (185KB) B BOCOG Logos [EM
% 3 Basic Design System (7.70MB) o Mascots [EM Beijing 2008
) 4 Application Design Systern (3.46MB) o NOCLogos HEN Olympic Games
% 5 Appendix (305KB) o Lookofthe Game [ENEFESE
% Complete Data (12.4MB) 681 Days
to go
Marks and Pr Approval Form

Games of the XXIX
g]s«.mmlssmn Form (For Marks) B Olympiad (Beijing 2008)
] Form (For =3 Duration : August 8 through

24, 2000 (1 Tudys)

o ol ic Marketi R Venue : Beijing, China
'mpic Marketin esource:
YIpe 09 % Organized by : Organizing

Committee for the Games

Guide Book Visual Materials of the XxIX Olympiad
%) Marketing Guide Book (for Internal Use) o Olympic Visual O Beijing 2008(B0C0G)
(6.60m2) D official site
45 Leafet for Public Use) (385B) EE 0 International Olympic
Committee (10C) official
Common Materials site
a Power Point Format [EXNZEEN o PR format
=

N

0 Panasonic Olympic

Print Ad Catalog Games in Action
0 newspaper & magazines [ESETR o catalog EEEFEE 0 Panasonic China
Olympic site
Outdoor Ad Public Relations
o PCoutdoor sign EREFEEN o EZEEEm Marketing Team

Sports Marketing Office

Exhibition Others Matsushita Electric

Industrial Co._Ltd
o BE=ZEEn 0 Web Banner(ATR) [EEEFESN P i
Cyber Bridge Web

Panasonic Olympic Marketing
Case Study Book

Region/Country : Worldwide Files: PANMO319_1.ppt
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Official Worldwide Olympic Partner

OR$ Panasonic

Model Cases
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PinlBagee Panasonic Olympic Marketing

PANP0040.1

torino 2ooe

Case Study Book

PANP0O058.1 PANP0186.1

Torino Pins B3

Region/Country : Worldwide
Files: PANP0040_ 1.pdf

PANPO449.1

Yf.\f"'
‘ 3}4\1 Pv(/\,

E Panasomc

Torino Pins RAMSA/ASTRO/DVC BOJ Ryu Pin Badges

Region/Country : Worldwide

Files: PANP0058_ 1.pdf/ PANPOO5S_ 2.pdf/
PANP0058_ 3.pdf

Region/Country : Worldwide
Files: PANP0186_ 1.pdf

PANPO463.1 PANPO534.1

BOJ-L Strada

Region/Country : Worldwide
Files: PANP0449_1.jpg

. BOJ Panasonic 5 Mascots Pin
BOJ-L Indiv-Red Badges

Region/Country : Worldwide
Files: PANP0534_1.jpg

Region/Country : Worldwide
Files: PANP0463_1.jpg
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Pin Badge

PANP0O535.1

PANP0840.1

Panasonic Olympic Marketing
Case Study Book

PANP1537.1

BOJ-L VIERA

Region/Country : Worldwide
Files: PANP0535_1.jpg

PANP1552.1

PSS_1

S

1<

Pss_3

BOJ-L Projectors

Region/Country : Worldwide
Files: PANPO840_ 1.pdf

PANP1571.1

| oLymPIC PINS

‘eco ideas’ STRATEGY

VAN Lapel Pin B/D JPA

Region/Country : Worldwide
Files: PANP1537_1.pdf/ PANP1537_2.pdf

PANP2034.1

Al wa0mm xH19mm A_3 wW38mmxH17mm

A_2 wW3Bmm x H17mm A_4 W3Bmmx H17mm

Urgent ! VAN PSS Lapel Pin 1-4
JPA

Region/Country : Worldwide
Files: PANP1552_ 1.pdf

VAN Eco Lapel Pin wz attachment
card JPA

Region/Country : Worldwide
Files: PANP1571_1.pdf

Urgent !! LON-Pin Badges JPA

Region/Country : Worldwide
Files: PANP2034_1.pdf
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PANP0114.3

PANP0162.1

Panasonic Olympic Marketing
Case Study Book

PANP0192.1

Lanyard Strap

Region/Country : Worldwide
Files: PANP0114_ 1.pdf

PANMO442.1

20mm
'_H /

5,’1 Panasonic Vliﬂ\‘
&ED

(’QC

AV accessorie strap

Region/Country : Worldwide
Files: PANP0162_1.jpg

PANMO0680.1

B roset otoer 8.5

Package for AV accessorie strap
JPA

Region/Country : Worldwide
Files: PANP0192_ 1.pdf

PANP1031.2

+ & Panasonic 5 Panasonic
PANM1031=NG
Please tell me the reason why...

s % Panasonic 5

Composite logo

Panasonic

it sonrs P - B s P -

Composite logo

card holder for JAPAN

Region/Country : Japan
Files: PANMO0442_ 1.ppt

BOJ-Ticket Holder JPA

Region/Country : People's Republic of China
Files: PANMO0680_ 1.pdf

RESEND:URGENT Strap Design for
JAPAN

Region/Country : Japan
Files: PANP1031_1.ppt
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Strap

PANP1483.1

[ [—
D St

PANP1624.1

Panasonic Olympic Marketing
Case Study Book

PANP1652.1

VAN Lanyard Strap JPA

Region/Country : Worldwide
Files: PANP1483_ 1.pdf

PANP2121.1/PANP2122.1

Strap 2 for Japan

Region/Country : Japan
Files: PANP1624_1.pdf

PANP10500.1

London 2012 SMAL 1EfA

Lumix

/ Lontlon 2012 / SMM g |

VAN Ticket holder JPA

Region/Country : Canada
Files: PANP1652_ 1.pdf

PANP10390.2

LON Lanyard Strap JPA

Region/Country : Worldwide

Files: PANP2121_1.pdf/ PANP2121_2.pdf
PANP2122_1.pdf/ PANP2122_2.pdf

Panasonic Lanyard

Region/Country - Denmark, Finland, Norway, Sweden
Files: PANP10500_1.pdf

London -Luggage tag JPA

Region/Country : Denmark, Finland, Norway, Sweden
Files: PANP10390_1.pdf / PANP10390_2.pdf
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PANMO0027.1

12mm

PANP0046.2

Panasonic Olympic Marketing
Case Study Book

PANP0118.1

Torino Key-chain

Region/Country : Japan
Files: PANMO0027_ 1.pdf

Torino Key Holder 1 &3
Region/Country : Worldwide

Files: PANP0046_ 1.pdf/ PANPO046_ 2.pdf/
PANP0046_ 3.xls

key ring with mascot image

Region/Country : People's Republic of China
Files: PANPO118_ 1.ppt

PANPO147.1 PANPO153.1 PANPO163.1
1 Yy 2
Ry
” W z'fh_ ’iz”‘ /
o “ g’ ® ° (,7
& : i‘;‘z | »i £ = sfe
% af ‘ P ' S i
! ordvid Oympic Parer
metal key holder (revised.1) key holder (TBD) BOJ Key Holder JPA

Region/Country : People's Republic of China
Files: PANP0147_1.jpg

Region/Country : People's Republic of China

Files: PANP0153_1.ppt

Region/Country : Worldwide
Files: PANP0163_ 1.pdf
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PANPO053.1

toring 2008 Dfficiel Worlcwice Chympic Partner

PANPO088.1

@
Y w i HD)

FYLEVIDOTHAS>TLLRED.
ZOBYIZAND

I

v

Panasonic Olympic Marketing
Case Study Book

PANPO0117.1

BOCOG

color

2z
U
ﬂ

Torino Pen

Region/Country : Worldwide
Files: PANP0053_ 1.pdf

PANP0169.1

Torino ball point pen-DVC

Region/Country : Worldwide
Files: PANP0088_ 1.ppt

PANP2149.1

“_ | panssorc 38 P

S —

| 1|
vk

H:13.0mm x W: 42 2mm

ball-pen with composit logo and
mascot

Region/Country : People's Republic of China
Files: PANPO117_1.ppt

PANP10580.1

10C ,Composite logo

BOJ Ball Point Pen B JPA

Region/Country : Worldwide
Files: PANP0169_1.jpg

LON Ball point pen and marker
JPA

Region/Country : Worldwide
Files: PANP2149_1.doc/ PANP2149_2.pdf

ball-point pen for Japan

Region/Country : Japan
Files: PANP10580_1.ppt
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PANMO0026.1

Clear Holder

PANP0119.1

The size of clear hokder P ? o ?

-
B -

22— 8=
ol S
Facade

Back side

LA

Panasonic Olympic Marketing
Case Study Book

PANMO0287.1

Torino Clear File

Region/Country : Japan
Files: PANMO0026_ 1.pdf

PANP1494.1

-1
&,y S o

the clear holder with mascots and

composite logo
Region/Country :People's Republic of China

Files: PANPO119_1.ppt

PANP2129.1

Beijing Clear holder

Region/Country : Worldwide
Files: PANMO0287_1.jpg

B d

—_—Prca

VAN Clear Holder JPA

Region/Country : Worldwide
Files: PANP1494_1.pdf

LON Clear folder JPA

Region/Country : Worldwide
Files: PANP2129_1.zip

Clear file for japan

Region/Country : Worldwide
Files: PANP10750_1.pdf
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e e Panasonic Olympic Marketing

Case Study Book

PANMO0O013.1 PANP0120.1 PANMO0333.1
N ‘ i u
 Ls s :
e R g
0
4 e |
D | A n
Torino Paper bag paper bag with another paper bag with mascot and
_ composite logo Olympic logo
Region/Country : Worldwide Region/Country :People's Republic of China Region/Country : People's Republic of China
Files: PANMO0013_ 1.pdf Files: PANP0120_1.ppt Files: PANMO0333_1.jpg
PANMO0647.1 PANM1241.1 PANP1480.1
ol nn | f;‘ Y '.5" m“x i
N\ Y = a
= LY
]
i | s
paper bag Paper bgg for projector VAN Paper Bag JPA
promotion
Region/Country : People's Republic of China Region/Country : Asia People's Repub Region/Country : Worldwide

Files: PANMO0647_ 1.ppt Files: PANM1241_ 1.ppt Files: PANP1480_ 1.pdf
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. Panasonic Olympic Marketing

PANPOO54.1 PANP0179.1 PANP1933.1

back inside

Panasonic Center
ToR

B e i

Torino Memo Pad BOJ Memo Pad JPA PCT Memo Pad for japan
Region/Country : Worldwide Region/Country : Worldwide Region/Country : Japan
Files: PANP0054_1.pdf/ PANPOO54_ 2.xls Files: PANP0179_1.pdf Files: PANP1933_1.ppt
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Panasonic Olympic Marketing

sy
PANPO167.1

Case Study Book

PANP0166.1

PANP0133.1

mascot picture frame and the gift BOJ Calender JPA BOJ Calculator JPA
box
Region/Country : People's Republic of China Region/Country : Worldwide Region/Country : Worldwide
Files: PANPO133_ 1.ppt Files: PANPO166_ 1.jpg Files: PANP0O167_1.jpg
PANP0195.1 PANMO0682.1 PANPO791.1
B Stationary set
e 2 oxnn T sun.aza )
S G R
8 .
)il & L

It

) 222428 25 B30I

-
(~
N

P §l
el
&
o i
8 %ﬂ’ =I-1«
i
I
i3
i)/
i

el

We add [Fuwal with 5mascots visuals.

j=
i

= A et
I8 g

I
i

!

Jackets etc for JAPAN

e
if

2008 new calendar in China--
Region/Country : Japan

updated version2

Region/Country : People's Republic of China
Files: PANP0O791_1.ppt

BOJ Clip Magnet JPA

Region/Country : Worldwide
Files: PANP0195_1.jpg

Files: PANMO0682_1.ppt
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e | o e study ook

Case Study Book

PANP0056.1 PANP0060.1 PANP0181.1

Torino Watch Cubic transparent box for Torino BOJ Watch A and B JPA
Watch

Region/Country : Worldwide
Files: PANP0O060_ 1.pdf

Region/Country : Worldwide

Region/Country : Worldwide
Files: PANP0056_ 1.pdf

Files: PANP0181_1.pdf/ PANPO181_2.pdf
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Panasonic Olympic Marketing

PANPO073.1

Case Study Book

PANPO454.1

PANP0524.1

Torino Water Bottle & External
Box
Region/Country : Worldwide

Files: PANP0073_ 1.pdf

PANP0806.1

BOJ Mug cup JPA Cup and package with Olympic

logo
Region/Country : People's Republic of China
Files: PANP0524_1.ppt

Region/Country : Worldwide
Files: PANP0454_ 1.gif

PANP1708.1 PANP1732.1

Premium mug for JAPAN

Region/Country : Japan
Files: PANP0806_ 1.ppt

Bottle for JAPAN Premium for Japan

Region/Country : Japan

Region/Country : Japan
Files: PANP1708_ 1.pdf

Files: PANP1732_1.ppt
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PANMO0018.1

PANP0062.1

Panasonic Olympic Marketing
Case Study Book

PANPO063.1

Torino Stickers

Region/Country : Worldwide
Files: PANMO0018_ 1.pdf

PANPOO74.1

Torino Sunglass/ case/ box

Region/Country : Worldwide

Files: PANP0062_ 1.pdf/ PANPO062_ 2.pdf/
PANP0062_ 3.pdf

PANPO0137.1

torino binoculars & Box

Region/Country : Worldwide
Files: PANP0063_ 1.pdf

PANP0158.1

Torino Sports bag

Region/Country : Worldwide
Files: PANP0074_ 1.pdf/ PANPOO74_2.xls

mascot toy package

Region/Country : People's Republic of China

Files: PANPO137_1.jpg/ PANPO137_2.jpg

Wine Pourer

Region/Country : Worldwide
Files: PANP0158_ 1.doc/ PANPO158_ 2.pdf
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PANP0164.1 PANP0165.1 PANP0180.1
Wapping paper with Composit BOJ Key Holder N JPA(nail clipper) BOJ Security wire lock JPA
logo JPA

Region/Country : Worldwide

Region/Country : Worldwide Region/Country : Worldwide
Files: PANPO164_ 1.pdf

Files: PANP0165_ 1.jpg/ PANPO165_2.jpg Files: PANPO180_1.1

PANP0182.2 PANP0197.1 PANP0198.1

Panasonic AV accessory premium
goods BOJ Paper fan JPA

Region/Country : Worldwide
Files: PANP0182_1.pdf

BOJ Binocular with package JPA

Region/Country : Worldwide

Region/Country : Worldwide
Files: PANP0197_ 1.pdf

Files: PANP0198_ 1.pdf
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Others

PANMO0248.1

PANPO422.1

Panasonic Olympic Marketing
Case Study Book

PANP0426.1

invitation card with bejing mascot

Region/Country : People's Republic of China
Files: PANMO0248_ 1.ppt

PANPO439.1

i Yo g \’:—'
‘ M AR

“%. Panasonic

Offcia Woekduwice Ofpmpic Partres

VI3IA
s

)

L enley

bag

Region/Country : People's Republic of China
Files: PANP0422_1.JPG

PANMO0669.1

BOJ Golf Marker JPA

Region/Country : Worldwide
Files: PANP0426_ 1.pdf

PANPO675.1

Box tissue paper

Region/Country : Japan
Files: PANP0439_1.jpg

2008 new year card

Region/Country : People's Republic of China
Files: PANMO669_ 1.ppt

BOJ Luggage Tag JPA

Region/Country : Worldwide
Files: PANP0675_ 1.pdf
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Others

PANP1091.1

PANP011051

How 1t wil & pped when
wrapped in a package

Panasonic Olympic Marketing
Case Study Book

PANP1312.1

Max. printing size is 8” (L) x 6” (H)

Panasonic Cushion Design for
JAPAN

Region/Country : Japan
Files: PANP1091_ 1.jpg

PANP10528.1

LOCOG ,Composite logo
_ (70m x gomm)

Design of folding fan for JAPAN

Region/Country : Japan
Files: PANP1105_1.ppt

PANP10758.1

Walking porch

Panasonic Olympic Umbrella

Region/Country : Malaysia
Files: PANP1312_1.jpg

PANM10475.1

@38cm

front back

@

7 Official Worldwide
/ Olympic Partner

London 2012
Composite logo

Disc case for japan

Region/Country : Japan
Files: PANP10528_1.pptx

Olympic novelty for japan
Walking porch
Region/Country : Japan

Files: PANP10758_1.pptx

Balloon store front tool

Region/Country : Japan
Files: PANM10475_1.ppt
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PANP1633.1

Panasonic Olympic Marketing
Case Study Book

PANP1672.1

PANP1673.1

VAN Binoculars JPA

VAN Luggage Tag JPA VAN Sling Bag JPA
Region/Country : Canada

Region/Country : Canada
Files: PANP1633_ 1.pdf

Region/Country : Canada
Files: PANP1672_ 1.pdf

Files: PANP1673_1.pdf

PANP1677.1

PANP1730.1

PANP1757.1

Cloth for JAPAN Dustcloth for JAPAN VAN Sheet cushion JPA
Region/Country : Japan Region/Country : Japan

Files: PANP1677_1.pdf Files: PANP1730_1.ppt

Region/Country : Canada
Files: PANP1757_1.pdf
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PANP0024.1

PANP0033.2

PANPO067.2

Torino Technology Staff Torino windbreaker 2
Sweatshirt (FOP
Region/Country : Italy

Files: PANP0024_ 1.pdf

Torino T-Shirt C
Region/Country : Japan

Region/Country : Worldwide
Files: PANP0033_ 1.pdf

Files: PANP0067_ 1.pdf
PANPO077.1

PANP0079.1 PANPO084.1

raesyim
Piping Blck
P\ eshing cane [obed

BN R
ZA30mm X K#90mm

Torino windbreaker A Torino Jaket SP Torino Hood sweatshirt
Region/Country : Japan Region/Country : Japan

Files: PANPOO77_1.jpg Files: PANP0079_1.jpg

Region/Country : Worldwide
Files: PANP0084_ 1.pdf
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PANMO084.1

PANP0135.1

PANP0189.1

Torino Round neck sweatshirt

Region/Country : Italy
Files: PANMO084_ 1.pdf

PANP0193.1

uniform T-shirt give away to

security staff
Region/Country : People's Republic of China

Files: PANPO135_1.jpg

PANMO343.1

BOJ Eco T Shirt and Bag JPA

Region/Country : Worldwide
Files: PANP0189_ 1.jpg/ PANP0189_ 2.jpg

PANMO0388.1

reeyy B
piping: ik

BOJ AD T Shirt JPA

Region/Country : People's Republic of China
Files: PANP0193_1.ppt

Beijing uniform polo 2

Region/Country : People's Republic of China
Files: PANMO343_1.ppt

Panasonic gansie

Region/Country : Japan
Files: PANMO388_1.jpg
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PANPO411.1 PANMO0536.3 PANP0827.1

We would like to use BOCOG logo on front and back.

BOJ Premium Polo BOJ Staff jacket JPA Polo shirts for JAPAN
Region/Country : Worldwide Region/Country : People's Republic of China Region/Country : Japan
Files: PANPO411_1.pdf Files: PANMO536_ 1.pdf Files: PANPO827_1.ppt
PANP0967.3 PANP1159.1 PANM1547.1

’li de

BACK
/ A .
~— - -
\ ( )
\ [
[ | [
N .\

H VIEIN e
"44‘

\ |

|
‘ ‘ . .
| . _—

k3 %k H
JA:::;END Vest design for T-shirt design for JAPAN Panasonic Uniform

Region/Country : Japan

Region/Country : Japan

Region/Country : Canada
Files: PANP0967_1.ppt Files: PANP1159_ 1.ppt

Files: PANM1547_1.JPG/ PANM1547_2.JPG
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Wear Panasonic Olympic Marketing

Case Study Book

PANP1599.1 PANP1626.2 PANP1631.1

- v o \ Black and w’:—“'

VAN Games time uniform for Premiums for Japan VAN Games time Rain Poncho for
hospitality JPA _ hospitality Guests JPA
Region/Country : Canada Region/Country : Japan Region/Country : Canada

Files: PANP1599_ 1.pdf Files: PANP1626_1.ppt/ PANP1626_2.ppt Files: PANP1631_1.pdf

PANP1636.1 PANP1853.1 PANP1871.1

A\

BACK OF GARMENT

VAN Games time uniform for

N T-Shirts for CES Panasonic '2010 Fan Pack'

hospitality JPA

Region/Country : Canada Region/Country : United States of America Region/Country : Canada

Files: PANP1636_ 1.pdf Files: PANP1853_1.jpg/ PANP1853_2.jpg Files: PANP1871_1.JPG/ PANP1871_2.JPG/
PANP1871_3.JPG/ PANP1871_4.JPG/ 209

PANP1871_5.JPG/ PANP1871_6.JPG



PANPOO57.3 PANPO064.1

PANP0086.1

Torino Hand Towel

Torino Blanket

Torino fleece cap
Region/Country : Worldwide

Region/Country : Worldwide
Files: PANP0057_1.jpg

Region/Country : Worldwide
Files: PANPO064_ 1.pdf

Files: PANP0086_ 1.pdf
PANP0O087.1

PANMO0177.1 PANP0184.1

Torino fleece gloves

Torino Ski Gloves BOJ bundle handkerchief B2 JPA
Region/Country : Worldwide Region/Country : Italy
Files: PANP0087_ 1.pdf

Region/Country : Worldwide
Files: PANMO0177_1.jpg

Files: PANP0184_ 1.pdf
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PANPO459.1

Panasonic Olympic Marketing
Case Study Book
PANMO0714.1

PANP0801.2

60cm

T-shirts

. {rr ; o

I" ] EC=33 K=Y ’ .
120cm mmm——— o "
towel for Japan BOJ-Cap A & B JPA Resend goods for JAPAN
Region/Country : Japan Region/Country : People's Republic of China Region/Country : Japan
Files: PANP0459_ 1.ppt Files: PANMO714_ 1.pdf/ PANMO714_ 2.pdf

PANP1717.2

Files: PANPO801_1.ppt/ PANPOSO1_ 2.ppt
PANP10517.1

PANP10503.1

Used by event staff

LOCOG ,Compositelogo

ey, i

%% F

= & g B
Sales item(P) for Japan
Region/Country : Japan

Megaphone for Japan
Files: PANP1717_1.ppt

Muffler Towel JPA
Region/Country : Japan
Files: PANP10517_1.ppt

Region/Country : Japan

Files: PANP10503_1.pdf / PANP10503_2.pdf /
PANP10503_3.pdf / PANP10503_4.pdf
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Official Worldwide Olympic Partner

OR$ Panasonic

Panasonic Olympic Marketing
Case Study Book

Activities of the other TOP sponsors

Photos of the other TOP sponsors activities at London 2012 Olympic Games.
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Category: Computing Technology Equipment
Acer TOP Partner since: 2009

Website

London taxi (Number of assumed:50-100cars) Facebook - 1,060k likes

Supporting player Product Showcase
[ acer = -
QY

i

i -
Olympic Park

Kerri Walsh - Beach Volley ball
Gold medalist Limited edition product
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ATOS ORIGIN Category: Information Technology

Panasonic Olympic Marketing
TOP Partner since: 2001 Case Study Book

Lanyard

)
! precise
‘“"‘ Eargeting

Website

O R -l — ke ET | YT E— e
At‘gs | O%) Your business technologiss Powering progress o SAKDAS + M = IAoAh oy
e Pt n- i AT,

T - s R - | ?

Discover how we can do the same for

Getthe Ascent report >

Worldwide IT Partne @8

The
quantifiable
athlete

Atos Worldwide Other Atos Businesses almost every part
ofan. S
¥ 2y immt,  evel el

Facebook
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COCA COLA Category: Non-alcoholic Beverages

TOP Partner since: 1986

Ll (o 8
B o J

e
BRITAIN'S BEAT ——
e X
ny o2 L
Prams ]
\ LW

3

London Bus
(Number of assumed:200)

Torch relay

FUTURE
FLAME?
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COCA COLA

TV Commercial

Category: Non-alcoholic Beverages
TOP Partner since: 1986

MOVE TO

TR BeAT
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Category: Official Chemistry company Panasonic Olympic Marketing
DOW CHEMICAL TOP Partner since: 2010 Case Study Book

OOH

Website

Worldwide Olympic

0
Partner (X R N B
7

Q

/4
Connecting

Chemistry “' = _
+ Sport .‘ E LENGTH OF OI.&MPI

SING DOVSITECH 1=0G

29 COULD'STRETGHRIOTHE
- EPEST AREA OF THE GRA
In ANYON MORE THAN 2.5 TIME

Find out how the elements
impact the sports industry @

Facebook- 45k likes
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Category: Energy Generation Systems, Energy Distribution Systems, Healthcare: Diagnostic Imaging, Monitoring and Electronic Medical Records

G E Technology, Lighting Fixtures & Systems, Aircraft Engines, Rail Transportation, Water Treatment Facilities & Services, Equipment &
Transportation Management

TOP Partner since: 2005

OOH

St. Pancras station London Bus London taxi
(Number of assumed:200) (Number of assumed:50-100cars)

Heathrow T5 Arrival

Website BtOB Invitation to the conference for B to B business, moderated

Olympic Games

felels)

Olympic Games

nooo

Building the Olympic
Games of the Future

WHEN
Monday, July 30th
5:30 p.m. to 7:00 p.m.

WHERE
GE Works Centre,
Kings Cross Station, London

RSVP

Kindly RSVP to
Santiago.Castanedo@ge.com
or +001 (203) 373-3447

R |@

WORLOWIDE PARTNER

When you marry vision, curiosity and commitment with the potential of next-
generation technologies, the world - and the Olympic Games - work better.

GE Senior Vice President Beth Comstock invites you to “Building the Olympic
Games of the Future” an exploration of how - through bold and achievable
infrastructure innovations — we can build the Olympic Games of tomorrow, today.

The event will feature a dynamic panel discussion among non-traditional
thinkers, including:

* Sir Edward Lister, chief of staff and deputy mayor,
policy and planning, City of London;
Carlo Ratti, director, SENSEable City Lab,
Massachusetts Institute of Technology:

Marcelo Haddad, executive director, Rio Negocios; and
Moderator: Monocle Editor-in-Chief Tyler Briilé.

We hope you will join us for cocktails and conversation.
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Category: Energy Generation Systems, Energy Distribution Systems, Healthcare: Diagnostic Imaging, Monitoring and Electronic Medical Records

G E Technology, Lighting Fixtures & Systems, Aircraft Engines, Rail Transportation, Water Treatment Facilities & Services, Equipment &
Transportation Management

TOP Partner since: 2005

TV Commercial

GE Works

Q%)@

LR H N
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’ Category: Retail Food Services
MCDonald S TOP Partner since: 1997

A |grErs] express Train
[y I

gt - P L ztf =
Heathrow T5 Arrival Heathrow Express Piccadilly Circus
Showcase

Euston station

St. Pancras station

Olympic park
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’ Category: Retail Food Services Panasonic Olympic Marketing
McDonald’s TOP Partner since: 1997 Case Study Book

TV Commercial




Category: Timing, Scoring and Venue Results Services
OMEGA TOP Partner since: 2003

In the game

() OMEGA

BAR

MAXWELL KYLE

-13kg

London 2L

Omega is the only sponsor who allowed to display the logo at the actual venue as official time keeper.

Product Showcase

Q
SUECR.

Shop@Westfield
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Category: Timing, Scoring and Venue Results Services
OMEGA TOP Partner since: 2003

TV Commercial

OFFICIAL TIMEKEEPER

OF 25 OLYMPIC GAMES
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PI‘OCter & Gamble Category: Personal Care and Household Products
TOP Partner since: 2010

i a%a | o o LN BN T

In the shop Near Olympic park

10 Edutada o
) o - § YA 33
e === l‘!lll\t|| i [k' X
A ".,," “';,‘ "” i____ ’, iy 9 |
Lo il | 4F

\ el 1] = g
] 4

Outside Kings Cross station
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Procter & Gamb|e Category: Per_sonal Care and Household Products

TOP Partner since: 2010

TV Commercial

The hardest job in the wo!
is the best job in the wc

orid

rld,

Thank you, Mom.
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Category: Wireless Communications Equipment
SAMSUNG TOP Partner since: 1997

OOH

London Bus (Number of assumed:30-50)

Storefront Touch & trv campaign

Shop@Westfield The event V\{as performed in 12 locations in Londpn. ’
Can get a Pin badge by one answer to the question about Samsung’s products.
By collecting 40 Pin badges ,can get a Samsung’s smartphone free.
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Category: Wireless Communications Equipment Panasonic Olympic Marketing
SAMSUNG TOP Partner since: 1997 Case Study Book

Products Torch relay

Olympic Park
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Category: Wireless Communications Equipment
SAMSUNG TOP Partner since: 1997

TV Commercial

Direct call

‘a illl}u 1111

Everyone's Olympic Games
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VISA Category: Consumer Payment Systems Panasonic Olympic Marketing
TOP Partner since 1986 Case Study Book

nline,

Mobile paymits.

Heathrow T5

London Bus London taxi Olympic Park
(Number of assumed:100) (Number of assumed:500-800cars)
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Category: Consumer Payment Systems
VISA TOP Partner since 1986

TV Commercial

RIS
- ,

vish 55

AL
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Official Worldwide Olympic Partner

OR$ Panasonic

about I0C Approval

Approval Procedure
Submitter’s Checklist
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about 10C Approval

1 Approval Procedure

Download the Approval Request Form
and fill in the required information

Attach additional data as a separate file

Worldwide Olympic Marketing

A second check is
required if revisions
are made.

Checked by 10C
and relevant organizing committees

10 business days or more

Approval

For Marks
(Print ads, catalogs, etc.)
© olympic_approval_marks_e.xls

For Premiums/Merchandise
(Promotional items, etc.)
© olympic_approval_pre_e.xls

These files are in the Disc .
See “documents for approval “folder.

Send by e-mail
Attn: Worldwide Olympic Marketing Office
e-mail: olympic@gg.jp.panasonic.com

The 10C checks the contents of the approval
form. Approval is granted, or instructions are
given for revisions to be made.

After approval is received, begin preparing
and implementing public relations or other
promotional activities.

Use of Olympic images for marketing
purposes requires prior approval from the
10C, OCOG, and USOC (United States
Olympic Committee) as appropriate.

Please use the supplied Approval Request
Form and send your proposed layout, a script,
a comprehensive storyboard or a perspective
sketch in the form of PDF or JPEG data by
e-mail to obtain the necessary approval.

An English translation must be included with
materials that are in another language.

The process for getting approval from Step
3 to Step 4 takes 10 business days or more.

e All approval requests must be submitted
In English.

For inquiries within Panasonic
Worldwide Olympic Marketing Office,
Advertising & Sponsorship Group
Groupwide Brand Communication Division

OBP Panasonic Tower 36F, 2-1-61 Shiromi,
Chuo-ku, Osaka 540-6236
TEL: +81-6-6937-7594 FAX: +81-6-6947-5601

E-mail: olympic@gg.jp.panasonic.com
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about I0C Approval

2 Submitter’s Checklist

Sample for Marks

Olympic Marketing Approval Request Form

T subeTit i form, be compiete.
Piosse e-al ths form

& Longn 2012 = Socri 2014

(o |

2 Ganoral Promotion / item Information

“Titte: Web Baroer Ad
Submitted by, .
Mome (Mt T Emar massahiazao@ean
Compory, [ AVC Netwerks Canpany Phoos: | +81-3-0000-0000
Intemel Tracking Number:
“Matarial To Be Submitted:
Audio  Final Art W Rough Layost / Skatch ) Videa
= Comcept 2 Production Sarple  Script /Story Board ) Other
1 cther, please specily B ) ) - ) o
Dimensicns / Length of Loge: 1}5.{-- "1'5,» 1
“*Regions of Distridutien: AT Worldwde
'“"‘"“‘"""',‘“"“",‘i
Stt Dater (177202 EndDwe:  [1282012
“Description / Objective:

THz Is tho Bannor &
Panasoric s e

work or for general webata The cbectve I3 1 promols ho suBence 1 Lmoerstnd
© in 0 Ohyreic Games.

o st ena.

wed.
oc
& 10C Composite Logo L Toxt (use of the word “Otympic™)
— K Stanc-aone Logo L Other Mark (historical)
0COG Olympic Games
= Comgosite Logo . Mascots = Otner Designation
L Stand-sione Logo o Pictograms.
Z Text/ Designation  Other Mark.
©COG Paralympic Games.
L Panalympics Composite Logo L Text / Desigration o Pictograms.
£ Paralympics Stand-sone Logo L Mascots.
usoc
= USA 5-Rings 2 Pictograms Lok of the Tean
Teat USOC Laurel Wreath
Other NOC of (Pisase specey e courrry)
S logo O Text  National Governing Body

The soon U Y
When & ariete's image 8 usad (1o, ©Laura Roschi S1).)
¥ you wah to use mulicis sthietes’ images. please attach & separate bst.

I & sthiste’s name o image used? _ Yes. o o
Wrat's e atiste nae?
What sors e ahiete's nama or mage usad in?

Wrich NOC?

§ Marks / Non-Premium Information Only

Ploase attach

when the meduum is rado, vdeo cr TV.

*Promotion Medium:
& Banner  Print Ad  Drect E-Naiing L Stationery
C Cinerna C Radio Z Free Standrginsert L Video
< Direct Maling o = Outdoor Adv 2 Others
L Internet Video L WebSte  Prass Materials.
£ POS Mazeriel 2 Business Cards 2 Product / Packaging
1 cther. pleass specity: L
Nusber of impressiona/Circulaion:

pablication, Website

Data

Is the data within the maximum file size and

in the correct format?

1. Keep file size under 5 MB.

2. For images, save in a zipped or
low-resolution format (.pdf, .jpg/.jpeg,
or .gif).

3. Convert any CMYK color mode images
to RGB color mode.

4. Merge image layers to one layer to
further reduce file size.

Video Images

Can video images be properly uploaded and

viewed?

1. Keep file size under 5 MB.

2. Encoders: Windows Media (.wmv),
RealPlayer (.rm), or QuickTime (.mov)

3. Recommended compressor/decompressor:

Windows Media M7, Sorenson, MPEG-4
¢ Please contact the Worldwide Olympic

Marketing Office regarding files over 5 MB.

e For details on applying for the use of video
images, refer to Marketing Guidelines 2:
Sponsorship (Section 5, “Use of Video
Content”).

Panasonic Olympic Marketing
Case Study Book

These are some of the elements to take into

consideration before submission:

1. Is the use of Olympic images within the
correct product category?

2. Does the use of Olympic images
correspond with the correct graphic
standards?
® Protected area
e Colors
* Design and placement of image
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