
Incorrect Usage  

for Olympic Marketing Activation 



(1) Do not display the non-category product with Olympics image. 

 

       Olympic Imagery can only be applied on Audio Visual equipment. 

■Restriction using Olympic Games image 

Incorrect Usage 1: 

Microwave oven 

Microwave oven is not category 

product. 

Incorrect Usage 2: 

AV+PC 

PC is not category product, and cannot 

be shown with AV products. 

Incorrect Usage 3:  

iPhone, iPod 

※Te use of Generic brand smartphone is permitted 

  → cf. next page 

No third-party brand are shown. 

*The wireless communication equipment   

   is Samsung’s sponsorship category. 

*The third party such as “iPhone iPad”,  

   is only permitted, if it is displayed on the  

   other page with Olympic image. 

Incorrect Usage 

1 



(2) If using with the non-category products, such as PCs and smartphones, 

     Generic brand products should be shown with the Olympic image,  

Correct Usage:  

Security camera catalogue with smartphone 

If the smartphone is illustrated by CG or assured it as 

the generic brand, it is permitted to apply on the same 

page with the Olympic images. 

 

Need to make sure that its appearance and design 

cannot be identify the specific brand. 
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■Restriction using Olympic Games image 

Incorrect Usage 

 

*Cannot violate other sponsor’s right , Acer, computer hardware,   

  and SUMSUNG, wireless communication equipment. 



(3) Items in advertising, such as clothes, shoes, beverages, etc., must be  the Olympic  

      sponsor’s category products or generic brand products. 

e.g.  

You must use Coca-Cola product when using the scene of drinking, in the TV commercial for the 

digital camera, otherwise using the generic brand beverage or covering its brand name. 
*If the shape of the product is identical to the specific brand, it is not permitted. 

 

You must not use the clothes identical such as Nike and Addidas for the worldwide campaign. 
*NIKE and Addidas are not the worldwide Olympic sponsor. 

*In case If the campaign area is restricted such as in USA, the local sponsor of USA  is only permitted to use. 

Incorrect Usage: 

Lumix with beverage, 

other than Coca-cola 

Incorrect Usage: 

Model clothes which is identical as Nike and Addidas. 
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■Restriction using Olympic Games image 

Incorrect Usage 

http://img.blog.tkj.jp/monomax/l-jn090128-4-10.jpg
http://www.google.co.jp/imgres?imgurl=http://www.creads.jp/blog/wp-content/uploads/2012/08/olympics4601.jpg&imgrefurl=http://www.creads.jp/blog/tag/%E3%83%AD%E3%83%B3%E3%83%89%E3%83%B3/&usg=__wJm3jTJN3WYiWVoH2KuDHODix9o=&h=531&w=636&sz=46&hl=ja&start=2&zoom=1&tbnid=NiPiXJz-k37a_M:&tbnh=114&tbnw=137&ei=snFSUI6BJIiYiAeyx4HQBQ&prev=/search?q=%E3%82%AA%E3%83%AA%E3%83%B3%E3%83%94%E3%83%83%E3%82%AF%E3%80%80%E3%83%AD%E3%83%B3%E3%83%89%E3%83%B3%E3%80%80%E3%83%AD%E3%82%B4&hl=ja&rlz=1T4WZPH_jaJP483JP492&tbm=isch&itbs=1


Do not display corporate mascot with Olympic mascot on the same page. 

 

Do not use the Olympics image with the  corporate mascot on the same page. 

(4) The corporate mascot should never be any confusion as to what/who is  

      the Olympic mascot. 

Tentative 

corporate mascot 

Incorrect Usage 1:  

With the Olympic Mascot on the same page. 

Incorrect Usage 2:  

With the Olympics image  on  the same page. 
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■Restriction using Olympic Games image 

Incorrect Usage 



NG OK 

(5) Must use the shortened version of the social media platform logo, refereeing to  

     the social media page. 

NG OK 

Correct Usage: 

SMART VIERA 
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■Restriction using Olympic Games image 

Incorrect Usage 

http://bokunaru.com/wp-content/uploads/2011/04/Facebook_logo.png
http://www.google.co.jp/imgres?imgurl=http://api.ning.com/files/HcZUn-GL6rbNYf2zpzZWU5rU6MAq4hbDlREWTyzDaz3fCxmg*sBi-6kY9BbaVZVE*m2BAKZVVUCdE0aOktiH6KAno8vZyltx/facebook_logo239x239.png?crop=1:1&width=171&imgrefurl=http://twishima.ning.com/group/facebook&usg=__DgiJ6rlO5Z3ITS3K84ud0C3tUuQ=&h=171&w=171&sz=27&hl=ja&start=7&zoom=1&tbnid=V5mUI3iLQMD68M:&tbnh=100&tbnw=100&ei=l3RSULOwJKiWiQeb0YDYCg&prev=/search?q=facebook+%E3%83%AD%E3%82%B4&hl=ja&rlz=1T4WZPH_jaJP483JP492&tbm=isch&itbs=1
http://www.google.co.jp/imgres?imgurl=http://blog-parts-navi.seesaa.net/image/twitter.jpg&imgrefurl=http://blog-parts-navi.seesaa.net/article/123311276.html&usg=__aQBcuXECEwT2yZLymycgCLDFmok=&h=158&w=460&sz=33&hl=ja&start=9&zoom=1&tbnid=aRqqWqRNgCHmLM:&tbnh=44&tbnw=128&ei=3nRSULPfLqe0iQfF8oHoBw&prev=/search?q=twitter+%E3%83%AD%E3%82%B4&hl=ja&rlz=1T4WZPH_jaJP483JP492&tbm=isch&itbs=1
http://www.google.co.jp/imgres?imgurl=http://izuru136.cocolog-nifty.com/kininarukoto/twitter-logo.jpg&imgrefurl=http://izuru136.cocolog-nifty.com/iletter3/2012/06/post-8f07.html&usg=__Y1tcS1PqIbFGayq49sQrXRchI2A=&h=308&w=600&sz=32&hl=ja&start=23&zoom=1&tbnid=tpg9LO3NE_p0gM:&tbnh=69&tbnw=135&ei=_HRSUKjdO6aViQfah4C4BQ&prev=/search?q=twitter+%E3%83%AD%E3%82%B4&start=20&hl=ja&sa=N&rlz=1T4WZPH_jaJP483JP492&tbm=isch&itbs=1


Incorrect Usage:  

TOUGHPAD-Abby Wambach, Olympian for women’s football player 

(6) Olympian cannot be exposed to the campaign for the non-category product 

      during the Olympic Games time. 

Do not expose the Olympian for the non-category product campaign, even if he/she is contracted 

for the corporate campaign. 

 

Cannot assign the Olympian for the corporate commercial campaign during the Olympic period,  

 if its corporate is not the Olympic sponsor. 

Panasonic North America contracted Wambach for the commercial of TOUGHPAD, however, 

during Olympics Games time, she could not show for this commercial, because TOUGHPAD 

is non-category product. 
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Incorrect Usage 

■Restriction using Olympic Games image 



The integrity of the original image must be maintained. 

e.g. no altering, airbrushing, superimposing, colorization. 

 

Do not change the actual content when editing the material 

e.g. do not change the results of an event. 

Incorrect Usage 1: 

Do not transform the original footage, such as 

trimming, zoom up, speed control, reverse playing. 

Original Footage 

Incorrect Usage 2: 

Do not overlap the footage with other images. 

Coming 

 Soon 

Incorrect Usage 3: 

Do not superimpose the text over  the main part of 

the footage. 

Correct Usage 1: 

It is permitted to set the footage in frame ,  

if the original footage is maintained. 
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■Restriction using Still and Moving Olympic Images 

Incorrect Usage 


